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OVERVIEW
ABOUT THIS REPORT'

Glenmark Pharmaceutical Limited’s? (GPL) purpose is to enrich lives to create a healthier and happier world for many
generations to come. Strengthening our capabilities over the past four decades, we continue to address existing and
emerging needs of the healthcare industry through innovative solutions. We consistently strive to synergize our values with
emerging healthcare needs and sustainable business practices.

Sustainability is at the core of what we do and how we operate at Glenmark. In cognizance of our efforts to create long-term
impact, we welcome our stakeholders to our 4th Annual Sustainability Report. Through this report, we aim to showcase our
sustainability initiatives as well as the efforts to address critical stakeholder concerns. We remain committed to surpass
benchmarked excellence as a leading, integrated, research-led global pharmaceutical company. Our Sustainability Report
also communicates our consistent efforts to ensure transparency and integrity across our business activities. The reporting
period spans from 1st April 2021 to 31st March 2022 (FY22). We have also included some material highlights beyond the
scope of the reporting period to help our stakeholders understand the active measures that we are taking to enhance
sustainability interventions across the value chain.

REPORTING FRAMEWORK AND CONTENT

The report was developed in accordance with GRI standards: Core option. The content and quality of the report was
prepared adhering to all the reporting principles. Our last sustainability report was published in August 2021 and is
accessible at https:/glenmark.b-cdn.net/gpl_pdfs/responsibility/ Glenmark-Sustainability-Report-F Y-2020-21. pdf

REPORTING BOUNDARY

The reporting boundary for this Sustainability Report (FY22) includes Glenmark Pharmaceuticals Limited (GPL) and its
wholly-owned subsidiaries only. In the previously published Sustainability Reports, the Active Pharmaceuticals Ingredients
(API) business, now Glenmark Life Sciences Limited (GLS) was also a part of the reporting boundary. However, in FY22,
GLS was separately listed on the Bombay Stock Exchange and the National Stock Exchange. Thus, the data included in
our Sustainability Report FY22 is amended to reflect the boundary of GPL and its wholly-owned subsidiaries only.

Data covered
Our Material Topics

India Overseas
Managing our carbon emissions*® v
Promoting diversity v v
Community engagement v 4 " 4
Impact of climate change on health v " 4
Energy efficiency v
Waste management v 4
Water management v
Enhancingavailability and accessibility of medicines ,f J
*Our environment scope | Employee health and safety v 4 " 4
includes 100% of our Responsible supply chain
formulation manufacturing P pply ""{ '"'(
and R&D facilities in India - Human resource development v v
Aurangabad, Goa, Indore, — :
Baddi, Nalagah, Nashik | romofinginnovation v v
and Sikkim. This excludes Patient safety v v
our overseas operations at Business ethics v{ J
Monroe, Pilar and Vysoke E - i
Myto, which contribute to nsuring product quality 'H'( '"'(
less than 5% of our | Intellectual property rights v " 4
production footprint. Compliance and risk management v v
Digital transformation v v
Human rights v

1 GRI102-12, GRI 102-46, GRI 102-48, GRI 102-49, GRI 10250, 102-51, GRI 102-52, GRI 10254
2GRI102-1




EXTERNAL ASSURANCE?

We have undertaken an independent review and assurance on our sustainability report by DNV GL Business Assurance
India Private Limited based on the VeriSustainTM methodology. The assurance statement can be found on page 101 of the
report

FEEDBACK*

We have always valued the feedback of our stakeholders. Our ESG endeavor encapsulates stakeholder feedback which
helps us shape the strategies and disclosures. In our continual effort for performance improvement, we seek your valuable

feedback and suggestions on this report at sustainability @glenmarkpharma.com.

3GRI102-56
4GRI102-53
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MESSAGE FROM THE CHAIRMAN’S DESKS

Dear Stakeholders,

In a year that was primarily characterized by uncertainty and vulnerability, we navigated the challenging terrain with
accelerated achievements across our product portfolio and heightened action towards our Environment, Social and
Governance (ESG) commitments. Recognizing our responsibility to drive innovation and augment access to affordable
healthcare, | am proud of the significant milestones we continue to achieve in delivering breakthrough therapies for our
patients across the globe.

Adapting through uncertainties

In the past fewyears, businesses and individuals have seen alevel of disruption and risk thatwas never experienced before,
with the pandemic being central to our day-to-day lives. Having also highlighted the interconnectedness and vulnerability of
global systems and societies, the pandemic ushered in a new era of change. This has encouraged businesses to operate
in a responsible and strategic manner, capitalizing on new opportunities and markets.

At Glenmark, our commitment towards sustainable development is anchored in our responsible ap proach towards sustained
business growth. We have integrated robust social and environment levers across our manufacturing operations and
business processes to build a more resilient organization. While Environment, Social and Governance principles are often
misconstrued to represent three individual imperatives, it is impossible to segregate the human race’s impact on society
and our planet. Our integrated approach to sustainability recognizes this reality, and it drives the fulfiment of our vision to
augment access to high quality medicines across the world. This integrated approach, in turn, typifies our business strategy
and our commitment to developing innovative solutions that address some of the most pressing global healthcare
challenges. We continue to reinforce our commitment to innovation through our substantial efforts in Research &
Development.

Accelerating patient-centricity

As an integrated, innovation-driven, global pharmaceutical company, Glenmark continues to explore the ever expansive
possibilities of science and innovation. This enables us to discover breakthrough therapies for patients across the globe.
We continue to establishnew growth levers across our business activities and product portfolio. We, thus, aim to boost
production efficiency, enable cost-effective manufacturing processes, and address unmet patient needs.

In FY21, Glenmark became the first company to receive emergency use authorization for FabiFlu (Favipiravir), an oral
antiviral drug for Covid-19. In FY22, in partnership with Canadian biotech SaNOtize, we brought to India, FabiSpray®, a
novel nitric oxide nasal spray. The product aims to arrest the spread of and treat adult patients with Covid-19 who have a
high risk of progression of the disease. The phase lll trials in India established the safety of the product and demonstrated
a reductionin the viral load by 94% in 24 hours and 99% in 48 hours. FabiSpray® was also launched in Singapore and
Hong Kong under the brand name VirX®. The success of these products remains a testament to our commitment and
capabilities of providing quality and affordable medication to patients.

We also focused on building a global Respiratory portfolio in FY22 with a number of top-of-the-line product launches across
the world, namely, Ryaltris®, Ryaltris®-AZ, Vilor-F™, Tiogiva®/ Tavulus®, and Pulmicort Respules®. Glenmark became the
first company in the world to launch Ryaltris®-AZ (a customized formulation nasal spray of Ryaltris®) as a novel fixed dose
combination of Mometasone Furoate and Azelastine for the treatment of allergic rhinitis.

In the diabetes segment, we launched the novel Zita Plus Pio which contains Teneligliptin (20 mg)+ Pioglitazone (15 mg).
This drug offers quality and affordable treatment for adult diabetic patients. We also launched Pazopanib and Darbepoetin
in FY22, further strengthening our oncology pipeline.

Enabling a purpose-driven workforce

The presence of a diverse, inclusive and resilient work culture facilitates the development and implementation of innovative
solutions that contribute to positive health outcomes. In order to translate revolutionary and innovative ideas into practice,
we have advanced numerous initiatives that promote the well-being of our workforce and foster learning. This encourages
each employee to play an active role in translating organizational purpose into action. Glenmark’s Centre for Learning is

5GRI102-14




guided by the Competency Model, which ensures that each employee remains resilient and future-ready in the face of
evolving patient and healthcare requirements, technological advances, and shifting business models. Our philosophy of
‘Equal Opportunity for All’ enables us to enhance gender diversity across apex and function levels.

The safety and security of our workforce is top priority at Glenmark. In this regard, our robust EHS policy provides guidance
ontheimplementation of ourhealth and safety managementsystem. It also ensures thatwe adhere to the higheststandards
of excellence and safety across our manufacturing and business operations.

Uplifting communities

As we achieve continued progress in the discovery and delivery of high quality medicines, our positive impact on the
healthcare industry is underpinned by our tenet of creating shared value for society. Our initiatives in community
development have supported us to impact over 2.6 million lives through our CSR programmes. tenet

We also incorporate the principles of resiliency and responsiveness across our CSR initiatives in order to establish a
strategic and integrated approach to our focus areas and activities. This, in turn, enables us to adapt to the shifting extemal
environment and address evolving global healthcare challenges. Given the continued impact of the pandemic across the
year, we calibrated our focus to meet evolving challenges through myriad initiatives.

The purpose of serving the community is deeply ingrained into the spirit of Glenmark and our employees. They are at the
forefront of our flagship volunteering initiative — ‘Glenmark’s Joy of Giving'. It gives me great pride to have employees from
over 50 Glenmark locations across 33 countries positively contribute and drive impact in their surrounding communities.

Building climate resilience

As we furtherour vision for a sustainable tomorrow, we recognize the need for systemic modifications to address the growing
challenges created by climate change. At Glenmark, we continue to increase our efforts in building a product portfolio and
operations that are energy and resource efficient, enabling a reduction in our environmental footprint.

We have committed to setting emission reduction targets through the Science Based Targets initiative (SBTi) and are in
process of ratifying them. Additionally, we aim to be carbon neutral by 2030 (scope 1 and scope 2 emissions) through
focused decarbonization initiatives. We are making continuous improvement in this regard — shifting to cleaner sources of
fuel for our operations, becoming more energy efficient and increasing the share of renewable energy in our mix. We also
aim to be a zero-waste to landfill organization (hazardous waste) by 2027 and are progressing satisfactorily with our two-
pronged approach — reduction in hazardous waste generation and expansion of the scope of our co-processing initiatives
across our plants. We are committed to achieving water neutrality by 2025 and are driving significant water efficiency
focused initiatives internal and external replenishment methods.

Surging onward

With ongoing and swift change being the only constant, we see potential headwind in a landscape of uncertainty. We
continue to turn challenges into collaborative opportunities for innovation. Our focus will continue to be on the execution of
our strategic objectives and sustainability ambitions, while we remain ahead of the curve to deliver long-term value creation
for all our stakeholders. | would like to take this opportunity to thank our people for their dedication to our purpose at
Glenmark. It is their perseverance that supports us to move forward and accelerate progress towards fulfilling our
sustainability goals.

Glenn Saldanha

Chairman & Managing Director




A SNAPSHOT OF OUR ESG PERFORMANCE

RESPONSIBLE QUALITY
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Workforce

Nearly 14.5% of total employees is women

13,700+ employee strength across 40+ countries

Dedicated Human Rights third-party assessment conducted

Zero cases of fatalities and occupational disease in the last 5 years

\AA A

Community Development
Impacting over 2.6 million lives through CSR initiatives

v

Product stewardship
» Our commitment to product affordability and stewardship is evidenced

through Remo® MV and Remo®-Zen MV (cost 53% lesser than the

competing brands in India), Ryaltris® (first specialty brand which received
USFDA approval for its NDA product) and Ryaltris®-AZ (for convenient and
cost-effective treatment of patients)
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AND WELL-BEING AHO ETROKE
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OUR CORPORATE PROFILES®

Glenmark Pharmaceuticals Limited is a research-led global integrated pharmaceutical company headquartered in
Mumbai, India. With a presence in over 80 countries, we have sustained a business of INR 1,12,219 Mn’ globally 8.
Since our establishment in 1977, we have affirmed our position in the pharmaceutical value chain based on drug
discovery, API, and finished dose formulations. Affordable delivery and innovative medicines across our therapeutic
focus areas, such as oncology, dermatology, respiratory, and cardio-metabolic, have made us a trusted brand globally®.
With our progressive success, we are strengthening our commitment to enable the transition to a sustainable and

equitable world.™

Our Vision

To emerge as a leading
integrated research — based
global pharmaceutical
company

Achievement:

We value achievement of objectives and consistently strive towards our vision, with perseverance

Respect:
We respect all our stakeholders

Ranks among the world’s
top 50 Generics and

First domestic pharma
company to raise
Sustainability Linked
Loans (SLL), raised 228
Mnin SLLs in FY22

Listed in Dow Jones
Sustainability Emerging
Markets Index for the
fourth consecutive year

AGRGEE N6}
enhancing India’s
manufacturing
capabilities and
augmenting exports, we
have been selected for
the PLI scheme

6 GRI102-6

7 Excluding Glenmark Life Sciences
8GRI102-3

9GRI1102-2,102-4

10 GRI102-16
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Biosimilars companies

Ichnos entered into an
exclusive licensing
agreement with Almirall
SA for IL-1RAP
antagonist ISB 880

Glenmark is one among
the fastest growing
organizations in the Indian
pharmaceutical market
among the top 20 players®.

Received USFDA approval
for Ryaltris Nasal Spray
and marketing approval in
all 17 markets across
Europe and UK




Major Focus Areas Employee Strength
Dermatology, Oncology, and 13,500+ employees

Respiratory
LN
Formulation Global ISO certified sites

manufacturing Facilities Operations

10 World class facilities
across four continents

& Wi

Over 80 countries 100 per cent of our Indian
manufacturing facilities ISO
14001:2015 and ISO 45001:2018
certified




OUR MARKET PRESENCE"' AND REGIONAL PERFORMANCE HIGHLIGHTS

We manufacture global generics, specialty, and OTC products spanning the therapeutical focus areas of dermatology, oncology, respiratory and cardiometabolic.™ We have built upon a strong pipeline of specialty
products and innovative molecules to deliver positive health outcomes for patients across the globe.™

~ 7 OUR MARKET PRESENCE AND

HIGHLIGHTS

Continents where Global revenus

our facilities are

present

Countries have Formulation

our commercial maufacturing facilities
presence

Cffices R&D centres

5

Manufacturing

facilties approved

by US-FDA

Goa o0 Le Chaux-de-Fonds %
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Viysoke Myto O

*excludingGlenmark Life Sciences
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SHAREHOLDING PATTERN™

AWARDS AND ACCOLADES

>
JJ)

Glenmark Foundation has
been awarded as one of the
Best Corporate Foundations

for our outstanding
contribution to social causes
and CSR efforts by World CSR
Day & World Sustainability

%,
Adjudged runners-up in the
India Pharma CSR of the Year
category by the Department
of Pharmaceuticals (DoP),
Ministry of Chemicals &

Fertilizers

4 GRI102-5

Ownership Structure (% to Equity)

7.48

6.18

Company Promoters
M Resident Individuals

M Others

=)
&%
JJ)

Conferred Gold Award by
Integrated Health & Wellbeing
(IHW) Council at the CSR
Health Impact Awards for
Project 'Health on Wheels'
under rural health initiative
category

Y,
%

- . L
Goa facility received British ™

Safety Council Award, ClI
National award for
environmental best practices,
prestigious safety awards
from Green Triangle Society
and the ‘EKDKN’ award

M Foreign Portfolio Investors

B Mutual Funds

Y <

%, Y,
- %
2 = Th

Conferred Silver Award by
Integrated Health & Wellbeing
(IHW) Council at the CSR
Health Impact Awards for the
COVID indigenous response
project for robust Covid-19
MIMEES

Awarded at the 8th CSR India
Awards by Greentech for
outstanding achievementsin
the promotion of healthcare
category

2%
J))

:’Q'J: !
Our Nalagarh facility received®
Apex India Green Leaf Award
2021 in Gold category and
Environment Health Safety
Management award by ClI
Northern region for
Environment Excellence.

Our Indore manufacturing
facility and Mahape R&D
facility received Gold awards
from Grow Care for
environment best practices

11




STAKEHOLDER ENGAGEMENT AND MATERIALITY ASSESSMENT 15

COLLABORATING AND ENGAGING WITH STAKEHOLDERS

Our stakeholders form an integral part of our business. Their needs and aspirations provide direction and correspondingly shape our business strategy and sustainability interventions. We have established curated
engagement mechanisms such as dedicated forums and one-on-one interactions to better understand their evolving needs and expectations. Our continuous collaboration with stakeholders enables us to catalyze

innovation that addresses unmet patient needs across the globe.

The foundation of our
stakeholder engagement

Collaborate with stakeholders

Enableinnovation

Shared growth

for all

Respond
Strategically respond to and integrate

' Our approach towards stakeholder engagement '
Identify

Identify key internal and
external stakeholders
impacting our business

Engage

Engage with the identified
stakeholders through tailored
mechanisms

Our stakeholder
engagement
process

identified stakeholder requirements across Understand
OUR KEY INTERNAL & EXTERNAL STAKEHOLDERS16 our business strategy and sustainability Understand the key areas of concern and
initiatives expectations of stakeholders
Suppliers
PP Employees

Key Interests: Increased ESG
awareness, supplier assessments,
robust governance (Supplier Code of
Conduct)

External

Patients

Key Interests: Product quality, product
availability, affordable access to
healthcare, grievance redressal

Healthcare Professionals

Key Interests: Product quality and
availability

Communities

15 GRI 102-42, GRI 102-43
6 GRI1102-40, GRI 102-44

Key Interests: Healthcare services, health
and wellbeing, community welfare

Key Interests: career progression,
holistic wellbeing, health and
safety, human rights

Shareholders and Investors

Key Interests: Ethical business
conduct, economic performance and
regulatory and ESG compliance

Regulators

Key Interests: Regulatory compliance ®
and Intellectual Property Rights

Senior Management

Key Interests: risk management, ethical
and transparentbusiness conduct,
sustained business performance

12




As a responsible organization, we endeavor to create long-term value for our stakeholders, in line with the evolving needs
of the healthcare sector. We thus leverage our expertise and sector-specific knowledge by engaging with industry experts,
to facilitate innovative solutions and enable shared growth for all. In the current reporting period, no political contributions
were reported.’ Our frequent mode of engagement is through memberships in forums and organizations, as illustrated

below™:

Bombay Chamber of
Commerce and Industry
(BCCI)

Confederation of
Indian Industries
(CII)

Indian
Pharmaceuticals A

OUR KEY PARTNERSHIPS

Glenmark entered into an agreement with
AstraZeneca to commercialize its product,
Pulmicort Respules® in Colombia. The
product aims to treat patients with asthma.

Glenmark entered into an agreement with
AstraZeneca to commercialize its product,
Pulmicort Respules® in Colombia. The
product aims to treat patients with asthma.

Pharmaceuticals Export
Promation Council of India
(Pharmexcil)

Indian Drug
IManufacturers'

N

In partnership with SaNOtize, we launched
Nitric Oxide Nasal Spray (FabiSpray®) in
India to treat patients with Covid-19.

During the year we entered into exclusive
licensing  agreement with Lotus
International Pte. Ltd. for commercializing
Ryaltris® in Singapore, Hong Kong and
Vietnam

Federation of

Indian Chambers of
Commerce and Industry
(FICCI)

Our other partnerships include Hikma Pharmaceuticals PLC
(US), Menarini Group (Europe), Seqgirus Pty. Ltd. (Australia &
New Zealand), Yuhan Corporation (South Korea),
Grandpharma (China) Co. Ltd. (China) and Bausch Health
(Canada)

7 GRI415-1
8 GR1102-13
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MATERIALITY REVIEW"

We have conducted an all-inclusive stakeholder engagement and materiality assessment, in line with the GRI Standards.
Due to the ensuing pandemicin FY 21-22, the material topics were appraised through evolving stakeholder needs
throughout the year. A three-pronged approach was adopted to determine the applicability and relevance of our prioritized
material topics.

In FY22, we undertook a materiality review, in consultation with our senior management and internal stakeholders. Through
our materiality review, we affirm our current material prioritized topics for FY22. We also aim to conduct a revised materiality

assessment in the upcoming financial year.

EVALUATE

Assess the material topics
based on the following:

Strategic priorities

Verification of relevance and
coherence of material topics with
existing business strategy. Analyze

Develop understanding of the
existing business landscape and
emerging trends, based on the

following: material topics with respect to the o Dialogues with internal
e Industry trends following: stakeholders
Macroeconomic factors e Performance of business e Inputs from external
Persistent challenges posed * Experience gained by the stakeholders
by the pandemic organization due to pandemic documented through
e Risk and opportunity and strategic amendments regular interactions
assessment ¢ Development of social and

environmental programs
e Emerging risks and
opportunities

19 GRI102-47
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OUR MATERIAL TOPICS
ACTION ORIENTED ENVIRONMENTAL CONSCIOUSNESS lZiEE TR0

GURATE

Managing Our Carbon
Emissions

sk | 49 cuene Impact of Climate Change on
; Health

Energy Efficiency

ﬁ CIEARNTER
[OETET ]

Water Management

15




SOCIALLY RELEVANT AND INCLUSIVE

Material Topic

FMCELT

Enhancing Availability and LB
Accessibility of Medicines A ||"l

Promoting Diversity

FCELT
Nl 5T | G
I s
Human Resource
' Development

A 4

IMCELT
Nl T G

Employee Health and Safety .ﬁ.

AN R
ET 0N COWTH

i

AL ELN DALY
WML "1- HRLHIEN

Community Engagement

ACINIVELN
ANRC ETFH

16




ETHICAL AND ACCOUNTABLE GOVERNANCE . .
Material Topic

Promoting Innovation

Business Ethics

Digital Transformation

TR LD

L ‘ Responsible Supply Chain Management I
A

13 KT

O

17




OUR ESG STRATEGY

We align our ESG strategy with global sustainability frameworks and guidelines such as the United Nations’ Sustainable
Development Goals (UN SDGs) and Global Reporting Initiative (GRI) Standards, reflecting our resolute commitment
towards integrating responsible business practices across our value chain. Our ESG progress and achievements have
also been recognized by the Dow Jones Sustainability Index (DJSI).

The acronym “ACE” captures the essence and key facets of our ESG strategy. We aim to drive tangible ESG impact

across our business activities and the value chain, contributing to a sustainable tomorrow.?

Actively contribute to
sustainable development
through tailored programs
that unlock environmental,
social and economic value

Established environmenta
action plan and community
development  programs
aligned to the UN SDGs
and national development
priorities

0 GRI102- 12

< Publish an

Communicate our ESG
performance to enhance
our stakeholder inclusive
approachto business and
adapt our strategy to
stakeholder expectations

T

annual
Sustainability Report, aligned
to the GRI standards as well
as our Business
Responsibility Report

Conduct periodic stakeholder

engagement on key ESG
themes that are central to our

long-term business strategy

X4

Evidence commitment

through external

initiatives and by delivering
impact for

communities and the
environment

Secured a position on DJSI for
the 4th consecutive year and
were  among the 11
companies from India to be
listed on the DJSI Emerging
Markets Index in FY 2020-21

Committed to setting emission
reduction targets through the
Science Based Targets
initiative (SBTi)




Our vision Our values

To emerge as a leading integrated
research based global pharmaceutical

Achievement, Respect and Knowledge

company

FOCUS AREAS

l

STRATEGIC ACTIONS

OUR AMBITIONS

Environment
Consciousness

Climate action

Water management

Waste management

Monitor usage and conserve energy
Decarbonize operations and enhance GHG
inventorization

Implement 3 R principle

Ensure water management

Promote co-processing of hazardous waste
Integrate circular economy principles into
ouroperations

Carbon Neutral by 2030
Water Neutrality by 2025

Zero waste to landfill by
2027

Employee wellbeing and
development

Product safety, quality, and
accessibility

Community development

Create learning and development
opportunities foremployees

Promote employee health & safety
Promote workforce diversity

Commitment to Human Rights

Ensure availability of quality products
Expand market penetration and access of
affordable medicines

16 global safety
programs by 2023

Global presence and
quality affordable
medicines

Impact 3 million

Socially Enable access to healthcareand lives by 2025
Inclusive community supportprograms
Responsible supply chain Implement supplier sustainability protocol ConsistentR&D investments
management and optimize supply chain
Maintain robust Enterprise Risk Enhance supplier
Risk management Management Framework assessmentand
Capacity building onbusiness ethics engagement
Business ethics Undertake digital transformation
Enhance R&D capabilities and undertake
. Digital transformation developmentofnew products, inventions
Ethical
and patents
Governance Promoting Innovation

19




ETHICAL AND ACCOUNTABLE GOVERNANCE

Ethics and integrity are deeply integrated across our business operations. Our governance framework is rooted in visionary leadership that delivers positive impact for all our stakeholders. We consistently enhance efforts to propel digitalization and
innovation as well as enhance our R&D capabilities to drive sustained operational excellence. This ap proach thus enables us to establish sustainability principles and practices across our business activities as well as our supply chain.

Our performance highlights

Senior
Management

Promoting Digital
Innovation Transformatio

0

Shareholders Cyber security breaches in FY22
and Investors Our stakeholders in

focus

27%
Women leadershipon Glenmark’s Board of Directors

o ——
—_—— -

Our material topics

Responsible

Supply Chain Intellectual

19
ANDA applications filed with the U.S. FDA in FY22
ESG Board Committee

We have establisheda dedicated ESG Board
committee to spearhead our Company’s ESG focused
programs

and risk
management

-~ -

Digitally enabled

Diverse and experienced

management systems

Our
capabilities

Curated policies that enable

consistent application of
corporate values and ethics

Our contribution to SDGs

G HEME DN WOVR ]
WS L -BEG TEEIovBdE CHTATH

s W v Innovation centric M

approach to deliver i technologies and
solutions and meet the solutions for resource
needs of patients efficiency and enhanced
productivity

Deploy cutting edge

PERLT. PISTIGY
Nl STHAE
WETTTTONS

Board of Directors

7 core committees of the

Board

& Strengthen R&D to

formulate unique
solutions across
therapeutic areas

Ensure ethical business operations
through robust governance framework

We strive to integrate our values of ethics and integrity in every aspect
of our business operations. We continuously strengthen transparency
and accountability across our management processes. We envision
innovation centric approach to enhance our business growth.

20




CORPORATE GOVERNANCE?1

Glenmark is committed to maintaining robust and effective governance practices in order to generate long-term value
creation for all its stakeholders. We believe that a large part of our success can be attributed to Glenmark’s exceptional
corporate governance model which is founded wholly on transparency and unwavering ethics. Our corporate
governance policies are based on the unbreakable tenets of honesty, knowledge, respect, and trust, which ensures
purpose-driven progress and ingrains our corporate principles into every facet of our organization.

Our governance system constitutes our Global Code of Conduct (CoC), global
policies and an extensive risk management structure. The CoC makes sure that
all our employees actin a way that is consistent with the values of integrity and

accountability of our corporate ethos. Our employees are mandatorily trained on

the CoCto ensure that the behavior of all ouremployees s aligned with the ethics Business Conduct
and integrity principles of our corporate philosophy.

W thi integrity i i ti fi i :
e embed ethics and integrity in our business operations by focusing on Conducting Business: The

* Marketing integrity Market Place
* Patient safety

*  Productquality and safety

* Interaction with healthcare professionals and healthcare entities
* Interaction with Government officials

* Anti-trust and competition

* Insidertrading Supporting the Community
* Protecting the environment

* Political contributions and participation
* Anti-money laundering

* Anti-bribery and anti-corruption

* Public disclosures

* Execution of agreements

* Global trade compliance

Employees & Resources

Our governance practices are guided by our “Global Code Policy Handbook” and other policies which are available in
multiple languages. This comprehensive set of policies and procedures covers various divisions of our business.
Some of our key policies and procedures are:

* Environment, Health and Safety Policy

* Equal Employment, Anti-discrimination & Anti-harassment Policy
* Company Resources and Recordkeeping Policy
* Conducting Business Policy

* Government Inquiry and Investigation Policy

* Confidential Information Policy

* Glenmark Global Grievance Redressal Policy

* Tax Policy

* Human Rights Policy

* Drug, Alcohol and Weapon Abuse Policy

* Insider Trading Policy

*  Whistle-blower Policy

* Insurance Policy

* Intellectual Property Policy

* Marketing Integrity Policy

All our publicly available policies can be viewed at http://www.glenmarkpharma.com/about-us/governance

21 GRI103-1, GRI 103-2, GRI 103-3
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Our Compliance Committees periodically assess the execution status of our compliance program and associated

matters acrossall our business units. Our compliance program has been strengthened with the introduction of dedicated
globalpolicies.

Our Global Polices

Global Anti-Bribery And Anti-Corruption Policy

Aims to ensure adherence with the highest ethical standards of
business conduct including interactions with Government Officias
and prohibits all kinds of bribery, kickbacks, and inappropriate

business expenses
Global Conflict Of Interest Policy
Laid to set standards for disclosing, reviewing and mitigating all potential issues

pertaining to conflictof interest and covers processes for disclosures by employees
in the event of such cases

Global Policy On Interactions With Members Of The Healthcare
Community

The policy sets the minimum standards that need to be followed by all Genmark
personnel for all interactions and activities with members of the healthcare community

Global Fair Market Value Recommendatory Guidelines
These guidelines provide a methodology for determining the fair market value of

consideration being offered and/or paid to healthcare professionals and govemment
officials as reasonable compensation towards services provided to our Company

Global Anti-Trust And Competition Policy
To providea general guidance to Genmark personnel to identify situations that may raise

antitrust and competition law related issues and provide guidance in conducting day-to-
day business conduct.
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BOARD OF DIRECTORS 22

Board Diversity
Glenmark is committed to ethics and compliance management and strives to
safeguard the interests and rights of its shareholders under the supervision
and guidance of its highly competent and experienced Board of Directors. The 27r°

Board of Directors develops the organization’s corporate guidelines, strategic

business goals, and vision and oversees execution. They supervise the

management and functioning of the company and the legal entities it controls, 73%
by taking into accounttheir applicability to the company's financial, operational,

and regulatory position as well as the effectiveness of the pertinent executives.

® Male = Female

Mr. Glenn Saldanha
Chairman and Managing
Director

Mr. V. S. Mani
Executive Director
and Global Services Mrs. Cherylann Pinto
Chief Financial Executive Director —
Officer Corporate Services

Mr. Bernard Munos

Dr. Brian W. Tempest Independent Director

Independent Director

Mr. Rajesh V. Desai
Independent Director

=

&
b el

Mrs. B.E. Saldanha
Non- Executive
Director

Ao

Mr. Srtidhar Gorthi
Independent Director

Dr. Dipankar
Bhattacharjee
Independent Director

v/

Mr. D.R. Mehta
Independent Director

Ms. Saira
REINEEER ()Y
Independent Director

BOARD COMMITTEES?

In accordance with the provisions contained under the Companies Act, 2013 and SEBI (Listing Obligations and
Disclosure Requirements) Regulations, we have formed the Committees of the Board. The Board Committees are in
charge of making crucial decisions about specific domains within the delegated authority. The Board Committees
communicate all observations, suggestions, and choices to the Board as part of the approval process, keeping the
Board updated on the status of the work completed by the subcommittees.

BOARD PERFORMANCE EVALUATION?

The Board performance evaluationis conducted annually by the Board members. Guidance for the evaluation is detailed
in our Performance Evaluation Framework and Policy. Our Board members are evaluated on their contributions to
achieving effective and positive outcomes in the social, economic, and environmental domain. We expect to strengthen
Board participation and engagement in our ESG-focused business approach through our dedicated ESG committee.

22 GRI102-18, GRI 102-26, GRI 405-1
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ESG COMMITTEE: SUSTAINABILITY GOVERNANCE AT GLENMARK

We at Glenmark believe in the integration of sustainability elements across our corporate governance framework to
accelerate responsible business action. To encourage senior management engagement on emerging ESG risks and
opportunities, we have set up a specialized ESG Board committee. The committee's goal is to foster long-term thinking
and promote a holistic approach to stakeholder interactions, risk management, manufacturing operations, workforce
engagement and supply chain management among others. The committee comprises of two Independent Directors and
is chaired by our Chairman and Managing Director. ESG committee meetings will be convened on a quarterly basis to
evaluate and analyze action areas across the economic, social, and environmental domain of business impact. The
committee also plays a key role in appraising progress on our ESG strategy, goals and targets, established to deliver
value generated outcomes for all our stakeholders.

REMUNERATION PROCESS?®

The Nomination and Remuneration Committee oversees the nomination and remuneration plans, policies, and
programmes for Executive/Non-Executive Directors, Senior Management, and Key Managerial Personnel. Shareholder
approval and disclosure of the Board's compensation are made in the Company's financial statements. The Executive
Directors' annual salary is approved by the Nomination and Remuneration Committee based on criteria established by
the shareholders, according to the remuneration steps outlined in the annual report. It consists of a basic component
and a performance incentive. The Board determines the compensation for the Company's Executive and Non-Executive
Directors based on the guidelines established by the Nomination and Remuneration Committee. Non-Executive
Directors are also entitled to a fixed fee for attending each Board meeting.

ANTI-BRIBERY AND ANTI-CORRUPTION POLICY?*

At Glenmark, we have an implemented an anti-bribery and anti-corruption policy that covers all our operations and
employees globally. Our compliance team undertook a comprehensive approach towards the introduction of the policy,
identification of risks linked to anti-corruption and engaging in the implementation process. A detailed explanation of the
process is further discussed below:

Communication

Policy introduction to

employees globally through
online platforms

S

Global Anti-Bribery and Anti- Training foranti-corruption and

Corruption Policy anti-bribery policies and
procedures imparted to all

employees

Training

Identification and assessment %
of risks related to corruption '&‘
and bribery across key

geographies of operation

Identification

Al Glenmark employees are Our global mandatory trainings are We have extended our expectation
notified of policy implementationfilllconducted regularly for all employeesjiiifrom the anti-bribery and anti
through mandatory e-learning on all related and criticalpolicies corruption policy to our busine

modules on Glenmark Aspire and partners in addition to adding it in our|

GLA LMS standard agreement templates

Following the identification of significant risk pertaining to “undue influence through various marketing activities and|
transfer of value”, the compliance team reviews and approves the risk linked to marketing activities.

%5 GRI102-36
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WHISTLEBLOWER POLICYZ

The Whistleblower policy is set in accordance with the Companies Act, 2013, Listing regulation and the Securities and Exchange Board of India Act,1992. This empowers each employee to raise concerns without any fear of reprisal, discrimination, or
adverse employmentconsequences. We have a comprehensive vigilmechanismto deal with raised concerns. There were no cases reported underthe vigil mechanism for the current reporting period. Stepwise approachto our VigilMechanismis elucidated
below:

A detailed investigation
reportis prepared, covering
the details of the case,
investigation procedure,
outcomes and remedial
action taken during
Compliance Committee
meetings

Every reported matter is
jointly investigated by a

Concern raised by
personnel

Documentation review in
addition to interview of the
stakeholders linked to the
matter

cross functional team to
ensure transparency, if
required external forensic
firm supportis availed

RISK MANAGEMENT 28

At Glenmark, we have an integrated and robust risk management system to identify, analyze, monitor and mitigate risks associated with our business operations. Our risk management system comprises of an overarching risk framework and risk
management policy, along with a steward management committee. We continuously strive to strengthen our risk management system, to enhance efficiency across our businesses and manufacturing operations.

Key enablers of Glenmark’s Risk Management System

Risk Manaagement Enterprise Risk Risk Manaagement

We identify, monitor and mitigate Our Enterprise Risk Management
risks associated with our business (ERM) program assists to
operations, through our risk periodically review and assess
management framework. The significant risks associated with our implementation of policies and
frameworklls' sl business operations and ensure processes to address identified risks
governance policies and procedures best practices to mitigate the and mitigate them
that enable our employees to raise identified risks. '
their issues and concerns to the

respective senior management.

The Risk Management Committee
monitors and reviews our risk

management plan to ensure proper

27 GRI102-33, GRI 102-15
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Glenmark’s Risk Identification And Management Process

Risk Evaluation

Risk Analysis

We have a robust framework that is used for risk treatment. This
involves risk avoidance, reduction, sharing and retention. The process
enables us to mitigate the adverse effects of risk from the very source.

Risk Treatment

Step 4

We analyze the level of risk identified, including the wider context of the risk
and risk tolerance thresholds of the Company. Based on the analysis, we
Step 3 prioritize risks and their mitigation measures.

We review and assess the identified significant risks through our robust ERM program. The
program ensure implementation of internal control systems to monitor our key business
risks on a regular basis. Furthermore, it enables us to evaluate the impact of these risks on
Step 2 our productivity and achievement of business objectives.

We identify risks associated with our new products, product quality, supply chain continuity, product pricing,
: global political and economic scenarios, compliance with tax laws, anti-bribery and corruption, environment,
Risk » ) .
Identification health and safety conditions, among others through our comprehensive risk management framework. The
identification of key risks enable us to develop cost-effective strategies to assess and mitigate them.
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Below are some of the most significant risks and their accompanying mitigation strategies:

Risk Risk Description Mitigation Plan

Delivering The characteristics of our ever-changing To mitigate the risk of scientific innovations

commercially | business landscape involve the not being marketable, we create a symbiotic

successful emergence of new innovations into the link between our R&D center and our

new products | market on a regular basis that are linked business strategy. This interconnection,
with rising patient needs. As a result, we together with our regular engagements with
realize that bringing new medications to industry specialists, guarantees that the risks
market entails a variety of risks, including a | are avoided. It also makes it easier to
competitive market, favorable research trial | convert the costs of research, trials, labor,
results, and investment costs combined and time into the desired positive business
with time and labor, among others. outcomes.

Ensuring Launching a new product in the market We have a thorough Quality Management

product quality

using the Company's brand name carries
the risk of compromising customer health,
as well as legal and financial penalties if
quality fails. Maintaining product quality
consistency across the supply chain, from
producer to customer, is critical to
maintaining the confidence associated with
our brand identity.

System (QMS) in place to ensure constant
vigilance across the whole supply chain in
terms of product quality, supply, and security.
A team of quality control professionals leads
the QMS, assuring strict checks and controls
to avoid any negative response.

Supplychain | Supply chain breakdowns can make it We understand the serious repercussions
continuity difficult to provide products in compliance due to an interruption in our critical drug
with established standards and timeframes. | supply. We provide timely product delivery
Coordinating with suppliers and while keeping the desired quality through
departments necessitates meticulous and robust inventory management and control,
complicated preparation; a lapse or due to a thorough supply chain model and
interruption at any level can have a domino | periodic monitoring.
effect across the supply chain, causing
product delivery to falter.
Product pricing | Due to our global market position, we are We transcended the industry's pricing
always required to align our price of the dynamics by creating important
product with global norms. Product prices differentiators in our products and promoting
must be established in line with pricing them to justify our prices. We also devise
rules and regulations, while also strikinga | ways and strategies for increasing
delicate balance of favorable societal and manufacturing efficiency and lowering overall
economic results. costs.
Compliance As our production facilities and customer We have an experienced regulatory staff, as
with relevant base are located all over the world, we well as regulatory checks and controls, in
laws and must comply with local regulations in the place to ensure effective compliance with
regulations field of product research, manufacture, laws and regulations across our global
clinical testing, trials, and marketing. Strict | business divisions. Meeting our Company's
adherence to these regulations comes at a | regulatory standards, as well as the laws and
cost in terms of time, cost, and other regulations, helps to ensure that our services
resources. are in conformity with the law.
Changing Having a global market presence increases | We use our diverse product portfolio and

global political
and

the risk of your firm being vulnerable to
global political and economic events.

worldwide reach to mitigate the risk of
localized political, economic, or

economic Natural disasters, provide an additional environmental instability. We carefully plan

conditions external risk to our operations due to their | our business strategy in accordance with
unpredictable incidence and extent of external elements in order to minimize any
impact. performance instability caused by their

uncertainties.

Compliance Continual changes in accounting standards | We keep our financial disclosures up to date

with financial | necessitate constant updating of our on aregular basis in order to remain relevant

reportingand | disclosures to keep up with stock exchange | with industry standards and comply with

disclosure regulatory requirements. A misalignment reporting obligations. External auditors and

requirements

might result in legal risks, which would have
a negative impact on our bottom line.

financial consultants provide expert guidance
throughout the alignment process.
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Compliance

Tax laws and regulations are constantly

We uphold our processes up to date in

with tax laws changing, posing arisk in areas such as conformity with the current tax legislation and
financial elements of productdevelopment | standards with the help of our legal and tax
and product value, among others. consultants. This technique has been applied
to all of our major business processes.
Compliance Maintaining the company's ethics and We've built a comprehensive system to
with anti- integrity requires creating an environment | ensure that our values are in line with anti-
bribery and that is anti-corruption and anti-bribery bribery and anti-corruption rules. This is
corruption compliant. Failure to comply with these can | inspected regularly by our vigil mechanism,
legislation lead to business corruption and unethical as well as third-party auditors on a regular
practices. basis.
Potential With an ever-changing product portfolio, the | All our R&D center's products are subjected
litigation possibility of being charged withlegal to clinical tests before being launched onto
actions and investigations for non- the market for consumer usage. This helps to
compliance concerns is always there. avert any potential legal action.
Sales and Serving a diverse geographic market base | Our company keeps its internal dispute
marketing carries the risk of non-compliance with resolution staff up to speed onthe most
litigation regional rules and regulations, which might | recent changes to regional laws and
result in litigation or an inquiry. regulations. The Chief Medical Officer is
responsible for ensuring that the Company
follows medical governance guidelines.
Additionally, our personnel are taughtona
regular basis to keep them up to date on the
rules and to avoid any type of litigation.
Managing Compliance with legal requirements and the | We operate under an all-encompassing

environmental,
health, safety,
and

avoidance of any incidents that may
jeopardize the Company's reputation need
effective management of environmental,

system that includes environmental, health,
and safety norms and principles. It
safeguards the safety of our employees while

sustainability | health, and safety principles within our also reducing environmental and safety risks.
compliance practices. Furthermore, we follow the precautionary
principle outlined in the Rio Declaration when
it comes to environmental management.
Information Increased digital interventions greatly We educate our staff about the risks of data
Technology increase the risk of data leakage, cyber- privacy and malicious cyberattacks on our
(IT) attacks, and IT system failure. This might system on a regular basis. Furthermore, we
obstruct the smooth running of our business | regularly upgrade our IT system to ensure
as well as harm our reputation. compliance with the most recent laws and
updates, reducing the risk of system failure
or data leakage.
Revenue Serving a diverse market entail developing | The inclusion of a dedicated project
concentration | goods that meet regional requirements and | management team ensures that product

criteria. Discrepancies in our product
features, delivery timelines, or quality might
lead to the product being shelved at the end
of its lifespan. As a result, the company is
forced to enter new markets in order to
meet customer requirements.

development, research, and innovation are
all aligned with the company's short,
medium, and long-term objectives. Our
product development approach is based on a
market analysis of client concentration,
requirements, and past product deficiencies.
This enhances our built-in strategy for
minimizing revenue concentration risk.

Pandemic risk

Multiple Covid waves were challenging for all of us as new variants affected diverse
geographies at different times, thereby significantly impacting lives and livelihoods. The last
wave witnessed low hospitalization and mortality rates. Safety protocols remained in place
and the leadership team of your Company closely monitored all regions. The measures
adopted by the Company helped in maintaining smooth operations and protected team
health. Enhanced controls, ensured uninterrupted flow of products throughout the pandemic.
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ACCELERATING DIGITAL TRANSFORMATION AND CYBERSECURITY 29

At Glenmark, we aim to accelerate our digital strategy, integrating new ways of working in everything we do. Technology and innovation represent major levers of long-term value creation and ensure we remain competitive. In this regard, we strive for
digital excellence and leverageinnovative solutions to enhance our market leading product portfolio. Digitalization has the potential to boostinclusive and sustainable growth by spurring innovation, generating efficiencies and improving services across
business operations. At Glenmark, we have adopted numerous technological and digital interventions that enable us to enhance the output of our business activities and ensure cost optimization. Our initiatives to enhance digitalization and automation are
integrated across our business functions such as manufacturing operations, employee engagement, supply chain management, product quality and R&D.

As cyber-attacks become more widespread, targeted and complex, we adopt industry best practices and move beyond technology defense to establish a robust, risk-based cybersecurity framework. Our objective is rooted in the foundation of detecting
and responding to threats while identifying and protecting our critical assets. In this regard, our Information Security Policy establishes guidelines for effective management of cyber threats. We also have an IT Acceptable Usage Policy (AUP) and Incident
Management Policy that provides the escalation matrix for effective management of system violations or breaches. Our Board of Directors and Senior Managementcomprise of members with expertise in IT management. This supports us to drive innovative,
effective and outcome-oriented investments in initiatives that strengthen our cybersecurity. To promote awareness on cybersecurity and safeguard our intellectual assets, we provide comprehensive training programs for our employees. We also conduct
regular audits and vulnerability assessments to identify Information Technology (IT) specific risks and opportunity areas. We are planning ISO 27001 Certification by FY 2023-24.

Glenmark’s Information security and
Intellectual assets

Implemented information security incident manag
policy and SOP

»  24X7IT SOC and brand monitoring using tools to monitor
Glenmark’s IT digital footprint over Internet, security
events, as well as further investigate and provide
remediations for all incidents

+ Stringent SOP’s in place to safeguard IT assets

* Deployed Information Rights Management solution
(Seclore) for safekeeping of critical documents

* Regularly upgrade end points hardware and implemented
patch management to eliminate any vulnerability in our
systems

* Implemented Next Generation Firewall (Palo Alto) across
all our data centers

* Incorporating Al and BOTs based initiatives to drive
efficacy across business functions

+ Implemented content filtering solution like Websense.

+ Leverage digital solutions for better integration of doctor
patient engagement, technology tools and business
models.

2 GRI103-1 GRI103-2GRI103-3,GRI418-1

Glenmark’s Digitalization Initiatives

Manufacturing capacities and processes

Implemented eBMR at our Aurangabad site

In process of implementing eLogs at all our USFDA sites

Implemented eQMS (Trackwise) at our Goa and Baddi sites «

to initiate digitization of quality management processes.

Incorporated PADER automation to ensure compliance to °

quality and regulatory requirements

Implemented automation processes for case processing and )
submission of ICSRs within the Oracle Argus safety

database.

Installed the latest Tablet Manufacturing Technology, i.e., ,

Hot melt extrusion technology at our Indore facility

Installed in-house developed unique innovative technology

for dual chamber filling of Fabispray Nasal Spray

Installed automated duct cleaning system at our Goa and *
Indore facilities for cleaning of Fluid Bed dryer as well as

tablet coating machine ducts

Provided Programable Logic Controllers (PLC) validated as
per21 CFR Part 11 to all critical manufacturing equipment  *

Adopted data logger system in QC stability chambers and in
material storage areas, along with integrating PTS and batch

metering system for solvent dispensing

Automation of critical plant processes linked

documentation and core manufacturing functions

to .

Implemented Track and Trace solutions from Antares Vision

and TraceLink for product serialization and aggregation

Employee data privacy and cybersecurity

Implemented Sophos, an IT security solution for

securing data on Laptops

Distributed denial-of-service (DDOS) protection for
network traffic

IT security awareness trainings conducted for over
10,000 employees

Institutionalize Global Data Privacy Adyvisory
Committee comprising of critical Function heads for
ensuring compliance to Data Privacy Regulation

Nominating Data Privacy Officer for the Organization

Implemented Global Solution (OneTrust) to
operationalize and demonstrate compliance with GDPR
requirements, principles for personal data processing
and Training.

Implemented Cloud-based learning management
system (SAP Successfactors), representing a one-stop
solution to train employees across organization.

Implemented robust Information Security policy and a
dedicated IT Acceptable Usage Policy (AUP) and
Incident Management Policy, to effectively manage
cyber threats.

Conducted periodic system audits and vulnerability
assessments to identify IT system specific risks and
opportunities and ensured that there were no cyber
security breaches for FY 22.

Glenmark’s supply chain, Sales as well as

(2]
—
00606

resource and business planning

Incorporated data visualization tools to drive
accountability and transparency across business
units.

Implemented inventory dashboards to focus on
material management

Implemented enterprise resource planning tools to
enhance effective management practices

Aim for 100% implementation of SAP BPC solution for
MIS reporting by FY23

Enable purposeful customer engagement by

transitioning towards state-of-the-art Global CRM
solutions

29




INNOVATION AT GLENMARK?3?

Responsible innovation is integrated at the core of Glenmark. We strive to enhance our R&D capabilities and deliver unique
therapeutical solutions, such as respiratory, oncology, autoimmune disease and pain management to all our patients. In this
regard, we continue to augment strategic investments in R&D and further strengthen our partnerships to address unmet
and emerging medical requirements. For FY22, our total R&D spend stood at USD 165 million and we filed a total of 19
ANDA applications with the U.S. FDA. We plan to file 12-15 ANDAS in FY23. Additionally, we have 1,139 inventions and
1,208 patents granted till date.

SPECIALTY/INNOVATIVE R&D PIPELINE AT GPL

With a view to strengthen our emphasis on innovation and advance our clinical stage pipeline, we established the Global
Innovative Medicines Group. This enables us to consistently enhance efforts towards the development of innovative
therapies that address critical unmet medical needs across the world. Brief insight into the status of our pipeline is provided

below:
Therapy MoA/Class

Respiratory | GBR 310 Biosimilar for Asthma, CIU

Respiratory | GRC 39815 | RORyt Inverse Agonist for COPD

Pain GRC 17536 | TRPA1 Inhibitor for DPN

Oncology GRC 54276 | HPK1 Inhibitor for Solid Tumors

Phase 1 Phase 2 Phase 3

Ryaltris™ (olopatadine hydrochloride and mometasone furoate)

Ryaltris is an innovative novel fixed-dose combination nasal spray that contains a steroid (Mometasone Furoate 25
mcg) and an antihistamine (Olopatadine Hydrochloride 665 mcg) for allergic rhinitis.

Key highlights:

< In FY 22, Glenmark’s Ryaltris® was the first specialty brand which received U.S. FDA. approval for its NDA
product which has also acquired marketing permission in 17 EU countries and the UK.

% Launched Ryaltris® in Australia, the Czech Republic, Ecuador, Italy, Peru, Poland, Russia, South Africa, Ukraine,
the United Kingdom, and Uzbekistan

% We are now awaiting action from Health Canada and other international regulatory bodies.

% Glenmark’s partner in Mainland China, Grand Pharmaceutical (China) Co. Ltd., initiated a Phase 3 study in China

in Q4 FY22.
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INNOVATION AT ICHNOS SCIENCE

Ichnos Science is a wholly-owned subsidiary of Glenmark Pharmaceuticals Limited. It is a clinical stage biotechnology
company at the forefront of innovation in oncology. The company leverages its novel proprietary BEAT®?' protein
engineering platform, which allows maximum flexibility and manufacturability of full length multi-specific antibodies, to
discover innovative compounds that can engage multiple targets simultaneously, expand the pipeline and drive long-term
value.

With five initial programmes in oncology that engage differentimmune cell targets, Ichnos has a robust pipeline targeting
hematologic malignancies and solid tumors. The two most advanced products, ISB 1342, a bispecific antibody that binds
CD38 on multiple myeloma cells and CD3 on T cells, and ISB 1442, a biparatopic bispecific antibody targeting CD38 and
CD47 on tumor cells, are both in Phase 1 studies for relapsed/refractory multiple myeloma.

Ichnos’ current focus is to obtain clinical proof of concept with these two compounds. ISB 2001, Ichnos’ first trispecific
antibody, which targets BCMA, CD38 and CD3, moved to IND-enabling studies in the first half of calendar year 2022. ISB
2004 and ISB 2005, which are both in Discovery, are positioned to enable Ichnos to move into solid tumor indications.

Diversity of Immune Cell Engagement and Indlcatlons Across Hematologle and Solld Tumors

Asset Description Preclinical Phase 1 Phase 2 Phase 3 Status

Compounds

ISE 1342 CD38 x CD3 BEAT® 1.0 Phase 1

| RelapsedRefractory (RR) Multiple
bispecific antibody Myeloma: T-ALL under consideration Orphan Drug

ISB 1442 CD38 x CD47 BEAT® 2.0 Phase1
) RR Multiple Myeloma; AML and T-ALL

blspecific antibody under conslderaiion

ISB 2001 BCMA x CD38 x CD3 IMD-Enabling
™ RR Multiple

TREAT™ trispecific antibody Myeloma studles
Candidates
ISE 2004 BEAT® 2.0 Discovery

Hematologic
MalignanciesSolid

Tumaors
ISE 2005 TREAT™ Discovery
trispecific platform M

T-cell acute lymphoblastic leukemia (T-ALL) and Acute myelold leukemia (AML)

blspecific antibody

31 Bispecific Engagement by Antibodies based on the TC
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Additionally, Ichnos has two monoclonal antibodies for autoimmune diseases that are being divested to enhance the
strategic focus on oncology. ISB 880, an IL 1RAP antagonist, was licensed by Almirall in December 2021. Ichnos received
an upfront payment of EUR 20.8 Mn and is entitled to future development and commercial milestone payments and tiered
royalties based upon future global sales. ISB 830 (telazorlimab), an OX40 antagonist that successfully completed a Phase
2b study in atopic dermatitis, is available for partnership.

Qut-Licensing Autolmmune Disease Programs to Enable Greater Focus on Oncology

Asset Description Preclinical Phase 1 Phase 2 Phase 3 Status

Licensing Discusslon Cngolng

158 830 QX4 antagonist Successfully

(telazorimab) | Monoclonal antibody . Completed Phase
: 28 Im Atopic

Dermatitls®

Licensed to Almirall ELR 20.8 Mn upfront payment, development and commerncial milestone payments,

tiered royaltles on global sales

158 880 IL — 1RAP antagonist Inftiating Phase 1

manoclonal antibody |G

OUR COMMITMENT TO PROTECTION OF INTELLECTUAL PROPERTY RIGHTS*

Intellectual Property (IP) is an important lever to drive innovation across novel therapeutic areas. At Glenmark, we have
established robust measures to safeguard our intellectual property. This includes a dedicated IP Policy and Intellectual
Property Management (IPM) team. It is responsible for Glenmark’s patent portfolio and leverages its expertise across the
evolving global IP landscape to provide guidance on IP regulations across the geographies that we operate in. The team is
also involved across every project at Glenmark to ensure ethical business practices and monitor IP considerations across

the drug discovery and development lifecycle. We also respect the IP of all third parties and implement myriad initiatives to
protect the IP rights of our business partners.
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RESPONSIBLE SUPPLY CHAIN MANAGEMENT?33

In an evolving landscape fraught with challenges such as the pandemic and climate change, building resilience into the
supply chain is key. Our supply chain is spread across 50+ countries with distribution networks that cover the breadth and
depth of the geographies in which we operate. At Glenmark, we have established a supply chain risk management strategy,
supported by essential systems and processes that help us to be well prepared for any unprecedented disruption that could
weaken supply chain capability. We are also integrating digital initiatives across our supply chain to enhance agility and
drive operational excellence. Along with augmenting our global procurement practices, we also encourage sourcing
materials from local vendors to generate additional growth opportunities. In FY22, we locally procured ~80% (by value) of
raw materials, packaging materials and traded goods.3* Further, there have been no significant changes in the
organizational structure or supply chainin FY 22,35
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SUPPLY CHAIN GOVERNANCE AND SUPPLIER ASSESSMENT

Our supply chain strategy is established with a robust governance structure, inclusive of our Code of Conduct (CoC),
Supplier Code of Conduct as well as a dedicated supply chain and demand planning team. This enables us to act
responsibly, encourage transparent operations and effectively review processes in line with evolving ESG and regulatory
requirements. Our CoC ensures adherence to stringent ethical business conduct whilst our Supplier CoC communicates
the importance of alignment with ESG standards to all our suppliers and vendors. We continue to hold periodic supplier
assessments and enhance supplier engagement in order to augment progress towards our ESG ambitions across the
supply chain.
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We have developed a supplier sustainability protocol to assess the performance of our suppliers onkey ESG parameters,
such as environmental responsibility, social responsibility and ethical responsibility. The protocol is aligned to the
requirements of the Pharmaceutical Supply Chain Initiative (PSCI). Our supplier sustainability protocol is implemented
through aholisticapproach, inclusive of self-assessmentby suppliers and followed by a third-party assessment. We provide
explicit guidance to all our suppliers to help them understand the assessment process and create awareness of local
regulations and best practices across the industry. Once suppliers undertake the self-assessment, they are provided with
an automated score, on behalf of which each supplier is categorized as a steward, implementer or beginner.

» Steward: Suppliers that showcase best practice by going beyond systems
» Implementer: Suppliers who have basic systems in place to meet the expectations
» Beginner: Suppliers require establishment of robust systems to enable effective ESG management

In FY22, we shared our supplier self-assessment inclusive of social and environmental parameters with all our critical
suppliers. Additionally, we conducted an independent third-party assessment for a subset of our critical suppliers. Based on
our supplier assessment in FY22, we did not observe any cases of significant actual and potential negative environmental
and social impacts.3¢ Further, we screen all our new suppliers on ESG parameters, along with a thorough risk assessment
of the quality of products, regulatory filings as well as past and current audit reports from regulators. All our suppliers submit
documentary evidence encompassing their GMP certificate and ISO certificates among others.37

SUPPLY CHAIN OPTIMIZATION

With the objective of achieving agility and optimization across our processes, our demand planning team has implemented
a myriad of initiatives including:

Elimination of wooden pallets across
shipments

Project Falcon

Achieved a 13% reduction in air transitfor US
operations in FY 2021-22 Q3-Q4

The projectis still under processand we are
still looking for optimization ofair and searatio
Increased palletdensity through palletand

_ shipper optimization and achieved areduction
weight in the gap between gross weightand volume

Achieved 100% elimination ofwooden pallets
across all our shipments to US transported via
air and sea

Replaced the wooden pallets with plastic
pallets which are comparatively lighterin

We are currently in the process of exploring
the multi-use ofthese pallets with our partners

Cold chain pallet design

Improved cold chain palletdesignto
accommodate more product

Semi Solid load ability has been improved by
employing bigger box pallet customized to fit
airline Unit Load Device (ULD)

36 GRI308-2 GRI414-2
37 GRI308-1 GRI 414-1

weightfrom 35% to 10%

Warehouse environmental footprint

Successfully reduced warehouse
environmental footprintacross our operations

Surrendered 17k sq. ft. spaceduring the
reporting periodin Bhiwandi
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ACTION ORIENTED ENVIRONMENTAL CONSCIOUSNESS

At Glenmark, we continue to accelerate efforts towards our environmental goals and targets. In this regard, we leverage synergies across our business operations to deliver scalable impact and contribute to global climate action. We have also established
arobust governance framework that guides strategic action to track progress across our initiatives and enable positive impact across our triple bottom line.

Managing Our
Carbon
Emissions

Waste
Management

Our stakeholders in
focus

_-———

Energy Water

Shareholders Efficiency Management

Regulators
and Investors 9

Our material
topics

-
S~ -

3R principle for
water conservation
and management

Hazardous waste
coprocessing partnerships

Our
capabilities

Investment in renewable sources of energy and cleaner fuel alternatives

Our contribution to SDGs
Q Adoptclimate change

strategies to strengthen
resilience and adaptive
capacity to climate related
hazards and natural
disasters

Endeavourto
incorporate renewable energy
resources in our operations
and transition to cleaner fuel
alternatives

Innovative
technologies to ensure
sustainable utilization of
resources and minimize

waste generation

Promote conservation of natural
resources and work towards offsetting
deforestation
through tree plantation drives

Our performance highlights

49% of hazardous waste co-processed

29,733 saplings planted as carbon sinks since FY 13

33,309 GJ of renewable energy used

2 out of 7 manufacturing facilities in India are
Zero Liquid Discharge (ZLD)programs

23,902 GJ of energy saved

400 KL of rainwater harvestedin FY 22

To strengthen our vision for climate change mitigation and adaptation
initiatives, we have committed to set our targets in line with the SBTi
recommendations. Further, we have taken targets across carbon, water and
waste management, which includes:

* Achieve water neutrality by 2025
» Ensure zero waste to landfill by 2027

* Emerge as a carbon neutral enterprise (Scope 1 and Scope 2) by year
2030
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GLENMARK’S ENVIRONMENTAL CONSCIOUS STRIDE?38

The continuous change in environmental scenario has unprecedent implications on functioning of ecosystems, human
settlements, and business operations. It has significantly affected and deteriorated industries, countries and economies at
large. At Glenmark, we are committed to conduct environmentally and socially conscious business activities in order to
preserve the environment and mitigate the negative impacts on our business and society.

To augment our environmentally conscious business drive, we have laid out strategic ambitions and actions in place, that
further strengthen our aspirations of emerging as a carbon neutral enterprise by 2030. Furthermore, environmental
stewardship is deeply inherited in our corporate purpose through implementation of our Environment Health and Safety
(EHS) policy. Our EHS policy is governed by our senior management, who also ensures continuous implementation and
monitoring of ourenvironmentalinitiatives. For FY22, there were no reported cases on non-compliance with the environment
standards and regulations. *

At Glenmark, we have identified our key focus areas and Key Performance Indicators (KPIs) to track our environmental
performance. Our environmental stewardship plan is inclusive of monitoring, evaluating, planning and implementing
strategies to enhance our key environmental focus areas.

Focus area: Direct and Scope 1, Scope

* Reducing Carbon emissions Indirect energy 2, Scope 3 GHG
* Energy efficiency consumption emissions

Focus area: Water
* Water Management consumption

Water discharge

Focus area: Hazardous and Co-processing of
Non-Hazardous waste

» Waste Management waste

Solvent recovery

y _—

Implement measures to
enhance conservation and

Periodic evaluation of
performance across the

Monitor our consumption
across the focus areas

Plan conservation of

resources

performance across the

focus areas
focus areas

3 GRI 103-1 GRI 103-2 GRI 103-3
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World Environment Week Celebration at Glenmark
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COMBATING CLIMATE CHANGE*“

Climate change has catastrophic implications on human lives. As extreme weather events such as cyclones and heatwaves
increaseinfrequency and ferocity, it threatens the livelihood and destroy infrastructure, critical for the well-being of humans.
According to UNICEF, changing climate scenarios undermines the rights of every child and have significant impact on their
ability to survive and thrive.*' We at Glenmark, priorities the health and well-being of children and take initiatives for their
prosperous future. Our priority includes laying out a robust climate action plan to mitigate the impacts of climate change on
human health. Our climate action plan is based onthree key attributes, i.e., Assess: to monitor our emissions, Ameliorate:
to enhance our processes and reduce emissions, and Achieve: to emerge as a climate neutral enterprise. Glenmark’s
climate action plan amalgamated with its climate strategy, ensure identification of key climate risks and opportunities
associated with its business operations. We have committed to the Science Based Targets Initiative for target-setting and
are in the process of ratifying these goals.

Climate risks Risk mitigating actions

Physical risks:

¢ Extreme-weather events
e \Water-stress
e Heat-stress

e Sealevelrise * Climate proofing operations

*  Minimizing carbon footprint

Transitional risks: e Water-efficient operations

* Changing policy and regulatory

landscape enabling transition
to alow carbon economy

Tapping climate linked Climate opportunities
opportunities

* Shifting health demographics

* Energy efficiency * Resource efficient operations

*  Water efficiency and concomitant cost reduction
* Research on shifting health * Renewable sources of energy
* demographics * Climate resilient operations

* Novel sources of partnerships

40 GRI201-2
41 UNICEF
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https://www.unicef.org/environment-and-climate-change

As part of our climate action plan to identify and assess climate related risks and opportunities, we also implement
decarbonization strategies and actions to mitigate and adapt to the changing climate scenario.

Our mitigation and adaptation strategy is inclusive of: . ]
2,139 saplings planted in FY 22

* Energy management with total saplings planted till

* Carbon emission management date stood at 29,733, since

* Create carbon sinks through afforestation and improve air-quality FY13

* Enhance the green foliage around our manufacturing facilities.

* Enable agile operational output to meet a sudden demand surge

* Proactive measures to secure workforce health and wellbeing during periods of heat stress

* Invest in creating resilience to extreme weather conditions at our manufacturing facilities

* Adopt Artificial Intelligence/ digitizing based forecasting tools to monitor a large-scale disease outbreak and
predict risks associated to medicine shortage and supply chain disruptions

» Drive science and innovation in development of medicines for diseases linked to climate change

ENERGY MANAGEMENT

At Glenmark, we continuously evaluate and monitor our planning and operational procedures for energy generation,
consumption, distribution and storage. Efficient energy management enables us to augment energy conservation, climate
protection and cost savings throughout the operations.

Highlights for FY 22:

+ Total energy consumption for FY 22 stood at 4,90,705 GJ Fuel mix
* Energy consumption through non-renewable fuel sources — 1,53,270 GJ

* Energy consumption through renewable fuel sources — 12,424 GJ " ep
* Electricity consumption (grid electricity) — 3,04,126 GJ Furnace Oil
* Electricity consumption from renewable sources — 20,885 GJ 1O
LPG
We have enhanced our dependency on cleaner fuel alternatives across our
operations by continued use of biodiesel and biofuel at Nashik and " LSHS
Aurangabad facility, respectively. We intend to maximize our energy = Biofuel

consumption from renewable sources of energy. In FY22, our total energy

consumption stood at 4,90,705 GJ*, and energy consumption from ® Biodiesel
renewable sources was recorded as 33,309GJ, i.e., 7 percent of total energy

consumption was from renewable sources. For FY 22, our energy intensity stood at 0.8*. As a responsible organization,
we have undertaken multiple initiatives to reduce our energy consumption in the areas of lighting, pumps & motors, power
factor, automation, refrigeration system and fuel. Some of our initiatives include:*

Lighting System Improvement

* Installed motion sensors to reduce electricity consumption
* Replaced conventional lighting systems and CFL tubes with LEDs for efficient energy consumption

Pumps- Motors & Blowers
* Installed Variable Frequency Drive (VFDs) on electric motors and water pumps

* Optimized Air Handling Units (AHU) operation by installing timer control
* Optimized operation of HVAC system of sampling, dispensing, manufacturing and packing areas

42 GRI 302-1
43 GRI 302-3
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Power Factor
* Maintained unity power factor using auto power factor controller across our sites
Automation

* Digitalized Heating, ventilation, and air conditioning (HVAC) systems to achieve energy savings.
* Installed booster pumps to reduce unloading hours of air compressors.

Refrigeration, Heating & Compress Air System

* Optimized operational efficiency of HVAC system

» Optimized efficiency of Chiller and cooling tower systems

Improved boiler efficiency by modifying condensate steam line and purified water system

Used chemical (frigitech) in chiller system to improve cooling efficiency

Optimized AHU operations as per production requirement

Upgraded OLD Centralized system to modified DX units of AHU to reduce Electricity consumption

Fuel

* Replaced Furnace oil (FO) with biofuel to reduce emissions and eliminate pre-heating requirements of FO

* Replaced 14 old conventional steam traps with energy efficient inverted bucket steam traps

* Replaced High Speed Diesel (HSD) with LDO/LPG (Light Diesel Oil/Liquified Petroleum Gas) as a Boiler fuel to reduce
emissions

Process Optimization

* Optimized DG set operations by load management during power shedding
* Optimized DG engine oil and air filter replacement frequency

We have enhanced renewable energy consumption at our R&D facilities by 4 per cent as compared to previous financial
year. 67 per cent of our R&D facilities in India, are powered through renewable energy sources. We use solar open access
source in our Mahape and Taloja R&D centers. Additionally, we have installed a 100 kWp roof top solar system at Mahape
site. In FY 22, we generated 58,01,337 kWh of solar energy, i.e., 67 per cent of the electricity consumption at Taloja and
Mahape R&D centers.
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CASE STUDY OF FUEL/ENERGY REDUCTION INITIATIVES IMPLEMENTED

Action taken

‘ >

Previous scenario

» The stream trap was identified to be inefficiently
operating, resultingin entering of steam in condensate

piping

» Minimization of steam back pressure on
equipment

» Reductionin Furnace Oil consumption due
to less generation of steam

<=

Positive impact

Previous scenario
—> >

condensate piping for recovery of flash steam was >

P The capacity of existing steam flash vessel in

insufficient to meet the increasing demand of steam
condensate recovery

» Minimization of steam back pressure on
equipment

Increased condensate recovery
Reduction in Furnace Oil consumption due to
less generation of steam

vy

—

Positive impact

We undertook a performance assessment of
all the steam traps with respect to
temperature difference

Identified and rectified the faulty steam traps
in addition to implementing periodic testing

schedules '

» Reductionin Furnace Oil consumption by 18

MT/ perannum

Fuel saved

Action taken

The existing steam flash vessel was replaced
by new higher capacity flash steam vessel in
condensate piping

Additional piping was installed for reduction
in steam back pressure on equipment,
enabling free flow of condensate towards

recovery system

» Reductionin Furnace Oil consumption by 36

MT/ per annum.

Fuel saved
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MITIGATING CARBON EMISSIONS#5

In line with our strategic ambition of becoming a carbon neutral organization by 2030, we continuously strive to improve
energy efficiency across our operations and enhance the integration of renewable energy sources in our total energy
consumption. Over the years, we have reduced our GHG emissions. We enhanced the consumption of alternative fuels and
recorded a net 14,967 tCO2e of scope 1 emissions for FY22, including biogenic emissions. During the year, we sourced
energy from renewable sources through various initiatives like solar, open access, onsite roof top solar project, leading to
66,739tCO2e of scope 2 emissions. We had expanded the coverage of our scope 3 inventory by including 8 key categories:
purchased goods and services, capital goods, fuel and energy related activities, upstream transportation and distribution,
waste generated in operations, business travel, employee commute, downstreamtransportationand distribution. The scope
3 emissions were noted to be 1,19,426 tCO2e for FY 22.

GHG emissions (tCO2e)

Scope 1 9,700 11,713 13,011 14,967
Scope2 71,064 74,231 66,515 66,739
Scope3 770* 3,277* 1,76,551 1,19,426

* Scope 3in FY19 & FY20 are only due to Business travel of employees by Air & Railways

e

Emmmmm

LPG Yard at Baddi for hot water generator operations

LPG Yard at Nalagarh for steam generator for boiler
operations

5 GRI 305-1 GRI 305-2 GRI 305-3
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WATER STEWARDSHIP46

The world is facing one of its most severe water crises with depleting water resources and
droughtin certain regions. In India, the situation is grim with below average rainfall across the .
country and most of the cities reaching to zero groundwater levels. The Jal Shakti ministry of AR CERULRRZ
India aims to tackle the issue with a holistic and integrated approach. Glenmark has also step 15,11,061 KL

to the fore and committed to achieve water neutrality by 2025 and contribute towards the
national ambitions of water conservation. We at Glenmark, promote a decentralized approach Base Year: FY 13
for water management, with a key focus on water conservation, sustainable sourcing, storage
and reuse wherever possible. 4

3 R principle for water conservation

. . Reduce
We strive to reduce water consumption by

implementing interventional measures such as
condensate recovery system, high-pressure
water cleaning system

We implement initiatives such as
effluent treatment for reusing the
water, thereby enabling water
conservation

By adopting recycling initiatives such as effluent
recycling, we endeavor to reduce our water
withdrawal and net consumption

In FY22, our total water withdrawal and water consumption stood at 4,81,340 KL. Further, total water withdrawn from water
stress sites was recorded as 1,36,117 KL. Majority of our water withdrawal is from third party sources comprising of
municipality water, tankers and spring water. The total amount of water discharged was 974 KL, resulting in the net
freshwater consumption of 4,80,366 KL. Furthermore, no water was discharged from water stressed sites and reused for
gardening and utility purposes. Till date, 2 out of 7 manufacturing facilities are zero liquid discharge (ZLD). We strive to
ensure zero discharge of water across sites by reusing all the water for gardening and utility purposes. “

Water Withdrawal by Source (KL)

Surface (Spring water, rainwater) 10,488 11,016 12,732 8,685
Groundwater 2,56,861 2,78,371 2,66,028 2,64,341
Third-party ile 1,82,482 1,59,471 2,08,314

Total water withdrawn (KL) 4,81,286 4,71,869.38 4,38,231 4,81,340

46 GRI 303-1
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Water withdrawal from water-stressed sites

Water withdrawal from source (KL) FY 19 FY 20

Surface (Spring water, rainwater) - - > -

Groundwater - 36,720 12,543 1,043

Third-party 1,24,125 1,01,021 92,484 1,35,074

Total water withdrawn (KL) 1,24,125 1,37,741 1,05,027 1,36,117

Specific water consumption trend

0.0500
0.0450
0.0400
0.0350
0.0300
0.0250
0.0200
0.0150
0.0100
0.0050
0.0000

0.0436

0330 0.0346
3 0.0305 0.0320 0.0318 0.0309 0.0319

0.0285 0.0291

KI/Kg

12-13  13-14 14-15 15-16 16-17 17-18 1819 19-20 20-21 20-21
Financial Year

At Glenmark, we have taken initiatives to enable water stewardship across our facilities. Some of our initiatives include:

* Optimized AHU operations and implemented steam condensate recovery project at Goa site.

Installed softener for removing hardness from ETP treated effluent and use it for boiler operations, at Aurangabad site.
Implemented rainwater harvesting project at Sikkim and Taloja site. The stored rainwater is used for domestic purposes.
Installed rainwater recharging systems at Goa, Indore, Nalagarh and Baddi sites.

Installed new treated effluent tank for gardening purposes at Indore site.

Additionally, we inaugurated a water conservation project for FY 22 at Shahpur, for which recharge volume for sub-surface
bunds is about 5200 KL/annum and includes construction of 2 wells with a water holding capacity of 355 KL/annum and
213 KL/annum, respectively.

We also implemented a rainwater harvesting project at Achana village in Indore (water stress site). The project was
implemented to recharge ground water at the village through the repair and reconstruction of the dam and the development
of a dam overflow management system. The initiative helped to successfully recharge the groundwater table and continues
to have a recharging potential of 73,872 KL/annum. The project also supported 200 tube wells and bore wells in the
surrounding areas of the village to regenerate ground water.
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WASTE MANAGEMENT

Waste in a pharmaceutical industry is inclusive of used and unused expired prescription pharmaceuticals, home-use personal care
products, and over-the-counter medications. Proper segregation and disposal of these waste categories is essential as they possess
significantthreatto the environment. As a responsible and environmentally conscious organization, we recognize and address
the implications of mishandling of waste generated throughout our operations. We have implemented a holistic waste
minimization plan which focuses on each stage of production and disposal. Our waste management plan is in alignment
with our waste management strategy to ensure compliance with all environmental laws and regulations.

Our waste management strategy begins at the source of production with segregation of waste into hazardous, domestic, e-
waste, plastic and non-hazardous waste categories.

Hazardous waste — We Co-process the hazardous waste generated through our operations at four of our facilities

including Goa, Indore, Baddi and Sikkim. For FY22, we co-processed 612 MT of Hazardous waste from these
facilities, with an increase of 69 per cent from FY21.

Domestic waste — We convert the domestic waste into manure via vermicomposting.

E-waste — Reuse of equipment and conventional processes for disposal of E-waste.

Post consumed plastic packaging waste — We have achieved our Extended Producer Responsibility (EPR) target of
100 per cent for FY22.

Non-Hazardous waste — We recycle our Non-Hazardous waste by selling it to recyclers who are authorized by State
Pollution Control Board (SPCB).

Zero waste to landfill — 4 of our 7 formulation manufacturing plants (Nashik, Sikkim, Goa and Indore) are zero waste
to landfill, enabling us to achieve our zero waste to landfill target process of 16.11 per cent for FY 22. We have
reduced our zero waste to landfill by 36 per cent for FY 22 as compared to previous financial year.

Waste management methodologies at Glenmark®

For FY 22, we recycled 1,74,848 KL of treated effluent wastewater.

Waste Type (MT)

Hazardous Waste generated

FY 19
962

FY 20
1,179

FY 21
1,101

FY 22
1,237

Hazardous Waste disposed

885

1,140

1,095

1,214

Type of waste (Tons) | Disposal mechanism FY 19 FY 20 FY 21
Co-processing 117 401 362 612
Incineration 643 260 162 160
Hazardous waste
Landfill 90 245 307 196
Recycling 35 233 264 246
Non-Hazardous waste Recycling 911 844 1,722 1,729

Along with segregation and responsible disposal of waste at all our facilities, we
also emphasize on waste disposal through co-processing technique. Co-
processing methodology refers to the use of waste materials generated at our
facilities as alternative fuels or raw material (AFR) to recover energy and material
from them. To effectively dispose hazardous waste generated at our facilities
without generating any harmful emissions, we practice co-processing at four of
ourfacilities, namely, Goa, Indore, Baddi and Sikkim. For FY 22, we co-processed
612 MT of hazardous waste, i.e., 49 per cent of total hazardous waste generated
at our facilities.

49 GRI 306-1, GRI 306-2, GRI 306-3, GRI 306-4, GRI 306-5
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As anintegrated pharmaceutical organization, we continuously strive to integrate processes and enhance our environmental
footprint. We ensure robust waste management initiatives to propel circular economy and enhance the life cycle of our
products while reducing waste to minimum quantities.

Plastic waste management at Glenmark

We at Glenmark ensure compliance with India’'s plastic waste

management rules and EPR guidelines provided by Central Pollution Post consumed plastic waste collection
Control Board (CPCB). We have engaged with certain waste management 2500
agencies for proper collection, recycling and reprocessing of Post 2000 | 1932
consumed plastic waste. For FY 22, we collected plastic waste equivalent
to 100 per cent of our post-consumed plastic waste introduced in India < 1500 + 1085
domestic market, which is 1932 Tons/annum. This collection of post ~ 1000 -
consumed plastic waste enables us to offset our emissions and create a so0 | 465
positive impact on the environment.
° FY 20 FY 21 FY 22
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Our Stakeho

Employees

q

Focus on mitigating
malnutrition among children,
by creating awareness
on nutrition, distribution of
meal kits, and regular
monitoring of their health
condition

Ensure safe working
environment, well-being of our
employees and employee
satisfaction through our EHS

and HR policies

Focus

Regulators

SOCIALLY RELEVANT AND INCLUSIVE
At Glenmark, we remain committed to delivering on our purpose of enriching lives to contribute to the well-being and growth of communities in which we operate by creating value for our employees, patients and wider stakeholders. We continue to enhance
our efforts to strengthen our diverse and thriving work environment, propel innovative growth and increase the outreach of our community programs.

Senior
Management

Iders In

Healthcare
Professionals

Dedicated
pharmacovigilance and
uality management system
backed by cutting edge
technological capabilities

Community
Engagement

ntellectual
Property
Rights

Impact

Climate

Change

(0}

On

Health

Promoting

In

Our
capabilities

Enhancing
Availability And
Accessibility Of

Medicines

novation

Our Material Topics

mployee
Health And
Safety
Human
Resource
Development

Ensuring
Product
Quality

Promoting
Diversity

Our CSR programs are
undertaken in
partnership with NGOs,
academia, multilateral
organisations, among others

We have curated programs ranging from safety to skill development supporting
workforce development

Our contribution to SDGs

Enable wellbeing of
children, pregnantand
lactating women by
inculcating positive health
seeking behaviorand
providing access to
healthcare facilities

E Ensureto prevent

discriminationatour
workplace through our
robustHR policy

mSup portprojects to

deliver quality education
to students and extend
supportto children
through our employee
volunteering program

Aim to improve the
air quality and quality of
lives of women and
children through our
smokeless chulla project

E Promote gender

diversity atour
workplace and enhance
genderdiversity ratio
and gender pay parity
across the organization

Ensure transparency
and ethical conductofall
business operations
through our Global Code
of Conduct

Our performance highlights

0 cases of occupational diseases and fatalities in last
5years

6,54,730hours of training

14.5% women employees constitute our workforce

2.6 million lives touched over the years through our
CSR programs

3,184 new employees hired in FY 22

19,900+ hours of voluntaryservice offered by our
employeesin FY22

3,05,000+ children reached out to through nutrition,
immunization, and sanitation interventions

We strive to strengthen our positive social impact and drive
inclusive and sustainable development through our community
development programs, core business proposition and
diversified and inclusive employee management. We aspire to
positively impact another 3 million lives by 2025.

47




PRODUCT RESPONSIBILITY AND PHARMACOVIGILANCE*°

Our business approach is based on creating value for society. Our commitment of providing high-quality, safe, effective,
and affordable medications has been reiterated as the pillars of our brand image throughout our journey of improving lives.
We realize the gravity of responsibility that comes with this legacy, and we are motivated to augment efforts and provide
innovative solutions to patients across the world.

At Glenmark, we strive to develop and provide medicines that positively impact the lives of our patients. Our success is
contingent on our efforts to ensure positive health outcomes for our patients across the world. In this regard, patient unmet
medical needs informour efforts throughoutthe product lifecycle, fromdevelopment to introducing the productto the market.
Following the release of our products in the market, we have robust market surveillance measures in place to assist us in
determining the success of the product in terms of improving patient wellbeing. The following three thrust areas undermin

our patient-centered approach at Glenmark:

Ensuring patient safety

S0GRI103-1, GRI416-1, GRI 416-2

Key pillars of
our patient-
centric
approach at
Glenmark

Enabling
affordability

and accessibility
of medicines

Delivering high quality and
efficacious products
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STRENGTHENING OUR QUALITY MANAGEMENT SYSTEM (QMS)

The confidence our patients have in our brand isintrinsically related to product quality and safety which is criticalto achieving
successful therapeutic outcomes. Several proactive control mechanisms have been implemented to assure continuous
improvement and industry best practices in terms of safety and quality management.

Glenmark focuses on quality by design and we continue to leverage our innovation-centric strategy to achieve operational
excellence. We have implemented a robust Quality Management System (QMS) to ensure strict adherence to the nomms of
35 different health authorities across the geographies in which we operate. Our QMS adopts a compliance approach, which
encompasses the entire productlifecycle. The QMS is updated regularly based on new regulations and evolving compliance
requirements to guarantee that operations comply with Current Good Manufacturing Practices (cGMP) criteria across the
globe. This in turn assures a consistent supply of quality and dependable products.

We have implemented Current Good Manufacturing Practices (cGMP) throughout our manufacturing facilities, Good
Distribution Practices (GDP) across our distribution network, Good Warehousing Practices (GWP), and Good
Pharmacovigilance Practices (GVP), to ensure efficient post-marketing surveillance and Good Documentation Practices
(GDP), in order to establish transparency and traceability across our quality management systems.

We have also implemented several proactive control mechanisms, such as a Continuous Improvement Process (QIP), to
integrate multiple checks and balances throughout our value chain. A QIP system ensures error elimination and a
methodical approach to product quality control.

Further, we consistently collect regulatory intelligence to evaluate new recommendations issued by various regulatory
organizations which propels our efforts to integrate industry best practices across our facilities and enhancement of our
business processes.
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OUR PHARMACOVIGILANCE UNIT

At Glenmark, our Pharmacovigilance (PV) unit, which is founded on our values of knowledge, respect,
and achievement, supports us to guarantee patient safety and wellbeing. The unit keeps a close eye on
the risk-benefit profile of all of our products and takes prompt remedial action and communication in
order to ensure patient safety. Our PV approach is built on strong systems and procedures that are
supported by the correct mix of expertise, resources, and technology.

Our Pharmacovigilance unit oversees all aspects of drug
research, development, and commercialization, with an
emphasis on patient safety. In response to patient concemns

and feedback, our pharmacovigilance and quality team
strategically collaborate to enhance the quality of our
Our stakeholders notify requests for health hazard assessment reports and safety information on any of  eJgele[N[e1

our products received in their respective regions. These include internal and external stakeholders such
as Corporate Quality Affairs, Regulatory Affairs (RA), the Local Person Responsible for Pharmacovigilance (LPVRP), Regional heads/Qualified Person Responsible For
Pharmacovigilance (QPPVs), and others. There have been reports of adverse effects (AE) linked to the use of drugs all over the world. These adverse incidents are received,
evaluated, and reported to the appropriate regulatory authorities in a timely manner. Various PV activities such as signal identification, aggregate report, and risk management
plans (RMPs) with suitable risk reduction procedures are utilized to analyze the risk-benefit profile of products using the aggregated data. In FY22, we had no instances of non-
compliance linked to regulations concerning the health and safety impacts of our products.

Our pharmacovigilance
unit’s mission is to
“Create abest-in-class
organization that is
patient focused, Empowerm ent
dedicated to providing
safe and effective
treatmentsto meet
unmet

Patient Focus medical needs”

Stakeholder
Processes

Relationships

Technology
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ENHANCING PHARMACOVIGILANCE GOVERNANCE *

We have a well-defined governance framework that enables us to effectively handle pharmacovigilance-related operations. Multiple checks and controls are integrated across our governance framework to ensure that PV is managed effectively at a global
level. Our facility is subjected to regular audits and inspections in order to meet PV-related regulatory standards. In addition to our governance structure , we have developed a dedicated platform for the EU/EEA QPPV and other Regional Heads/QPPVs
to connect with relevant Local Pharmacovigilance Responsible Persons (LPVRPs) in the EU, Americas, Asia Pacific, Africa, the Middle East, and Russia-CIS. Several meetings for the EU/EEA QPPV and Regional Heads/QPPVs are held as part of this
platform to discuss major developments in the PV domain, such as safety concerns, compliance data, regulatory changes, and best practices. Additionally, GPV subject matter experts deliver training courses on product safety and procedural related topics
during these meetings. We have also established a sub-regional LPVRP hub model to accommodate our expanding geographical presence. Glenmark LPVRPs provide PV monitoring for bordering nations where a distributor and tender business model
exists as part of this process improvement Programme. PV activities were formerly supervised by a country manager or designee in areas where we operate through a distributor. The country manager or designee can focus on business and customer
needs with the introduction of this model, while the sub-regional LPVRP works with the distributor team to fuffill PV requirements. This system has improved compliance while also allowing for operational excellence.

Global Pharmacovigilance unit

Patient Safety Governance

Human Safety and Risk Management Group
(UQr)\

Global Safety Board (GSB)

= Qversees safety and benefit/risk
relevant decisions for all our marketed
and investigational products in the
context of safety surveillance, risk
minimizationand effective
communication

= Manages signal evaluation reports from
the Signal Management Team (SMT),
health authority requests and health
hazard assessment of quality issues for
decision making.

The HSG is chaired by the EU QPPV. The
HSG escalates decisions that have patient,
product and companyimpact to the Global

Safety Board.

\.

* Accountable to the Board of Directors

for the safety of our products

»  Covers matters directly relevant to the

benefits and risks of our products,
including managing important new
safety concerns, escalated by the HSG
or as requested by the GSB

Operational PV System Governance

Safety Operations Group (SOG)

The Board meetings are ad hocbased on
escalation of safety issues by the Human
Safety Group (HSG). Proceedings ofthe
meeting are chaired by the Global Head of
PV

A

= Functional body responsible for
continuous effective operation of the
Pharmacovigilance function, including
all critical Pharmacovigilance processes

= Servers as a platform to assess
required changes triggered by
regulatory, technology and business
needs

= Responsible for review of KPIs and any
significant non-compliance trend is
escalated to senior management

Product Safety System Management Information System (PSS MIS)

» Oversees the design, adaptation and control of the processes and structures that
constitute our pharmacovigilance system.

=  Ensures operations are aligned and effective in meeting business needs and regulatory
requirements.

= Serves as an escalation body for issues relating to the ap propriate implementation of
Good Clinical Practice (GCP) related findings in audits and inspections.

[

HSG makes recommendationsto the GSB on safety decisions, benefit/risk
changes, labelling and risk management issues that have significant patient-,
product-, reputational- or financialimpact

51 GRI103-2, GRI103-3

SOG is formed of senior staff from within
the pharmacovigilance function andad
hoc members are requested to join from
other groups onacase-to-case basis. The
SOG reports to the Product Safety System

Management Information System (PSS
MIS)

Global corporate-wide bodychaired by the Chief Scientific Officer, with membership of
all functions that areimplicated in the processes ofthe Glenmark PV system

GPV CAPA Steering Committee (CSC)

The committee oversees and facilitates the implementation of corrective and preventive
actions resulting from inspections and internal audits

Representativesfromthe GPV Quality team, the Pharmacovigilance organizationand
from other businessfunctions involved in the correctionand prevention ofaudit and
inspection findings. The GPV CAPA committee reports to the PSS MIS.
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PROCESSES: ENABLING SYSTEMIZED PROCESS MANAGEMENT

The surveillance of safety profiles for investigational and commercial products is known as signal detection. The Human
Safety Group (HSG) examines and approves signal assessment reports that contain proposals for further actions to
characterize or minimize risks associated with our products. We have a designated Signal Management Team (SMT) that
reports to the HSG. For all our authorized products around the world, the SMT is in charge of signal detection, validation,
prioritization, and assessment. The SMT is also in charge of the signal management system's upkeep and constant
improvement. To ensure patient safety, the global PV function focuses on the following critical actions:

All adverse event reports and other safety information related to our experimental and commercial pharmacedutical
products that are communicated to any of our employees around the world are collected, processed, quality controlled,
reported, resolved, and followed upon.

Generating, evaluating, and submitting aggregate reports to regulatory bodies around the world in compliance with
international and national law

The creation, assessment and implementation of risk management systems and the evaluation of the effectiveness of
risk minimization measures for investigational and marketed products

Aligning product information from marketed and investigational products with current scientific knowledge and local
regulatory requirements

Safety issues are communicated to contractual partners, regulatory agencies, healthcare professionals, and patients,
with a focus on changes to the benefit-risk balance of our investigational and commercial medications around the world.

TECHNOLOGY: LEVERAGING AUTOMATION TO ENABLE AGILE PROCESSES

We have implemented a number of technology-driven initiatives to improve the efficiency and agility of our PV unit. The
following are some of our significant automation efforts:

We improved our safety database to facilitate compliance with regulatory standards while also increasing our patient
safety practices

To improve the quality of data output, we implemented macro-based automation for the generation of
Pharmacovigilance System Master File (PSMF) output

Integrated a signal detection tool that allows for macro-based signal detection automation. With the ability to construct
customizable dashboards, this application has made the review process much easier.

Implemented mailbox automation, allowing for better tracking of individual adverse event reports received by the PV
mailbox

Introduced case processing automation to effectively address adverse event cases received from Health Canada. This
intervention cut case processing time from 30 minutes to 5 minutes per case.

PV system automation has resulted in higher output quality and regulatory compliance. The
decrease in manual efforts resultedin a 05 FTE reduction within GPV and a USD 115,350

savings for FY 22.
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GLENMARK'S AUTOMATION-BASED INTERVENTIONS

Recognizing the dynamic impact of emerging technologies and their benefits, we have launched a myriad of projects to address the demands of sustainability, business growth, and transformation. However, each projectis implemented in line with the
requirements for an enhanced PV system, controls and automation as well as evolving compliance and regulatory requirements. Automation has been used to analyze aggregate reports (PADER) and case processing, resulting in high-quality work,
regulatory compliance, and cost-cutting measures.

Periodic Adverse Drug Experience Report (PADER) is a part of the post-cumulative safety reports which needs to be submitted to the United States Food and Drug Administration (USFDA). The case processing and submission activity automates the
import, processing, and submission of ICSRs into the Argus safety database, eliminating the need for user involvement. Insight into our automation initiatives provided below:

Navitas

LabCorp

Case processing Automation based PADER Automation

» This automation helps with high interventions to * Dueto the huge amount of PADERs
quality output as there is no manual filed each year in the United States,
intervention plus reduced strengthen and in order to meet quality and

PV turnaround time, cost optimization submission deadlines, Glenmark
Operations and project timelines Glenmark'’s safety introduced PADER automation.

« The out-of-the-box functionality of practices « PADERSs are created by obtaining
Argus for bulk reporting was necessary data from the Argus
investigated and deployed for the database using the author's inputs.

submission of ICSRs.

Local PV
System

Navitas Lifesciences

Global PV
System
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In March 2022, Health Canada conducted a thorough inspection of Glenmark's pharmacovigilance system. The examination
resulted in a "Compliant" rating. There were a total of 18 internal PV audits in FY 22 that covered various geographical
locations. Inaddition, three business partners in the EU region examined Glenmark PV systems to evaluate PV performance
as established in the Safety Data Exchange agreement. All audits were successful and all of the applicable CAPAs were
implemented on schedule, with a 100% CAPA closure rate.
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PEOPLE: EQUIPPING EMPLOYEES AND PATIENTS TO ELEVATE OUR SAFETY FOCUSED APPROACH

We ensure continuous learning for our staff and patients in order to improve the capabilities of our pharmacovigilance function. We offer a Pharmacovigilance customer service line on our website that encourages the reporting of product-related concems.

We also conduct an annual worldwide patient safety awareness program to address each employee's role and duty in the patient safety and PV reporting process. The campaign also supports in the delineation of the phases in the PV process. We have a
pharmacovigilance website on our intranet portal, where we actively involve our staff through campaigns like "Patient Safety Begins with YOU" and "Know More About PV." We have designed extensive PV focused training sessions for our staff, in addition
to raising employee awareness through our digital platforms. These initiatives are intended to provide our staff with the most up-to-date information on PV and to assist them in identifying and reporting adverse events as well as product quality complaints.

MANDATORY PV TRAINING PROGRAMS FOR EMPLOYEES: These training seminars include topics like adverse occurrences, which we believe are critical in maintaining compliance with global PV regulatory standards. Every new employeeis required
to complete an adverse event reporting training program as part of our onboarding process. We also retrain our personnel on adverse event reporting on an annual basis. The training module is an interactive voice over PV refresher training sessions that

is implemented across all of our sites through our learning management platform.

PV TRAINING FOR CLINICAL TRIALS: The global PV team works closely in collaboration with the clinical trial management team right from protocol development to clinical study report release. As part of good clinical practice requirements, global PV
staff ensures clinical trial investigators and clinical trial site staff are adequately trained on relevant PV related requirements.

We also engage with our employees on various PV related topics throughinnovative initiatives such as cycle meets, scientific forum, monthly meetings among others.

01 = R Cycle Meeting

02 GPV Scientific

Forum

03 L4 Regional LPVRP
' TIBS  meeting

|mn|

Our cycle meetings are organized for our field force colleagues. During these meetings, the local PV staff
conduct interactive and quiz-based training sessions across our sites.

The forum offers training on issues such as PV activities, evolving regulations, and PV-related systems. It also
provides a great venue for internal and cross-departmental parties to interact and coordinate on training
efforts for Global PV personnel and Local Pharmacovigilance Responsible Persons (LPVRPs)

The regional LPVRP meeting focuses on staying up to date on new regulatory notifications and trends. GPV
(Global Pharmacovigilance) employees and LPVRPs are also encouraged to participate in external
industry/regulatory forums and conferences to learn about best practices, current legislative requirements,
and expectations.

LPVRPs (Local Pharmacovigilance Responsible Persons) are PV ambassadors in our affiliates and worldwide
locations. The LPVRP monthly meetings are conducted on product safety and to communicate procedural
changes related to LPVRP job roles as well as relevant updates on process improvements. The monthly
training also represents a forum to communicate progress on global performance.
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PHARMACOVIGILANCE (PV) GLOBAL CAMPAIGN

Glenmark commemorated Patient Safety Day on September 17, 2021 in accordance with the World Health Organization's
globalobservance day. We launched an engaging campaign, '24 hours to Spot, Note, and Report', to raise awareness
about the adverse effects of medications and the essential need to report them swiftly.

The topicfor this year's World Health Organization (WHO) is "Safe Maternal and Newborn Care." Every individual in the
pharmacovigilance network plays a vital role, whether they are a patient, caregiver, customer, or Glenmark employee. This
theme was highlighted throughout the campaign, which called for immediate action to protect the health of mothers and
newborns around the world.

Messages from leadership

Global launch of mandatory PV
training module on our e-learning
platform ASPIRE

Animation video explaining
Pharmacovigilance and
Glenmark’s efforts to safeguard
patient safety

Global dynamic map of PV personnel
and their contact information in key
Glenmark regions

Engaging scenarios played out by
different teams in response to

potential medicine safetyincident

A3 posters on patient safety designed and
displayed across receptions, cafeterias, and bulletin
boards
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/ RCIS Region \

A

re

pre

-

tests were translatedinto Russian
and uploaded into Aspire for RCISto

Sr. Vice President — Russia & CIS
reached out to all employees in the

to stress onthe importance of PV

Uzbekistan, PV related awareness

The Regional PV Head, made a
presentation on patient safety

colleagues from the field force in

regional managers during a pre-

Il PV refresher training slides and

increase training compliance

A

PV awareness trainings and patient safety campaigns held across the globe

gion during the PV safety month

through emails. InRussia,
Kazakhstan, Ukraine and

posters were put up at office
locations.

during a cycle meeting for 224

Russia.

In Ukraine, Junior PV specialist
sented PV awareness training for

cycle meeting /

4 N

USA

The local PV team
presenteda brief
about the campaign
at North America
town hall.

An engaging and
informative quiz on
the app Kahoot was
alsoconducted and

the top three winners
received a PV gift card
among other
interesting prizes

- J

-

-

United Kingdom

The team organized
the game ‘Operation’
which had to be
played in 24 seconds
in line with the
campaign message
‘24 hours to save a
life’.

The local PV team
sent out daily mailers
with a cartoontheme

on Patient Safety
during the campaign

month

J

Vietnam

Vietnamwas
among the first
affiliate teams

to complete

the PV
refresher with

100% training

compliance

-/

India
The local PV team drove the National
Pharmacovigilance Week celebration in
collaboration with the theme,

‘Pharmacovigilance: A Step Towards Patient

Safety’. This was provided by National

Coordination Centre, Pharmacovigilance

v

Presented PV
awareness training
to the marketing
teamduring offsite
cycle meeting.

At the offsite, the
LPVRPs, marketing
team, Country
Manager Kenya
and Head East
Africa, came
togetherto form
the alphabets ‘P’
and 'V’ for a

photo-shoot

\ /

Programme of India by Ministry of Healthand

Family Welfare.

.A competition involving animation/ video, e-
poster, essay competition, was held and
winners were rewarded on the internal

rewards and recognition platform. The

entries were also submitted to National
Coordination Centre as part of Glenmark

-

-

PV awareness related posters were

contains pertinent information about

Germany \

put up in the office.

The teamrefreshed the
‘pharmacovigilance card’ that

PV.The card is placedon all

workstations. J

A 4

\_

/ Malaysia \

Briefed employees about the
campaignand the importance of
completing the PV refresher training

Malaysia was among the first affiliate
teams tocomplete the PV refresher
with 100% training compliance

-

MENA cluster \

LPVRPs followed up with all regional
colleagues to ensure that all training
requirements were met. One of the first
MEA (Middle East and Africa) clusters to
achieve 100% PV refresher training
compliance was the MENA (Middle East
and North Africa) cluster, which had

\ approximately 66 employees. /

J
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KEY HIGHLIGHTS OF GPV COMPLIANCE AND TRAINING

With the outbreak of the pandemic, we implemented the idea of Virtual Annual Regional (LPVRP) meetings, which was
previously held in person. Despite constraints posed by the pandemic and time zone variations, the EU and APAC MEA
successfully held their Annual Regional LPVRP meetings, focusing on gap assessments, refresher trainings, and
brainstorming sessions.

The global PV team (Compliance & Training/Affiliate Relations) ensured excellent management of Affiliate Compliance by
regularly monitoring local KPIs in accordance with PV rules and Glenmark PV standards. Periodic mailers about ‘dos and
don’ts’ also helped keep KPIs and processes on track.

PHARMACOVIGILANCE SYSTEM MASTER FILE (PSMF) MANAGEMENT

The PSMF is a document that contains comprehensive information about the product's PV system and must be made
accessible to health authorities upon request. Many responsible health agencies across the world now expect the PSMF,
in addition to the EMEA and MHRA. In addition to the EU and UK PSMFs, the Glenmark PV team manages ten such
PSMFs. One of the significant consequences of Brexit was the creation of a distinct UK PSMF, which was effectively
managed and transfer.

ACCESS TO HEALTHCARE

As a responsible organization, we are committed to achieving our goal of accelerating access to affordable healthcare in
accordance with the requirements of all our patients and broader stakeholders across marginalized communities. In this
regard, we strategically combine our innovation focused ambition with strong market intelligence to consistently deliver high
quality and low-cost products. We have established ourselves as an innovation driven company in both emerging and
developed countries, demonstrating our commitment to encourage product affordability, quality, and accessibility.
Additionally, we conduct in-depth research into the health and market demographics across the areas in which we operate.
This enables us to develop solutions that lower access barriers like cost and availability. Our portfolio selection process
places a special emphasis on products that address unmet needs of communities, orphan indications and new formulations
that allow for easier administration. It also focuses onlaunching generic and other assets at significantly lower costs than
originators as a way to provide essential drugs to underserved communities. Our solifenacin succinate oral suspension was
recently approved for marketing in the EU for neurogenic detrusor overactivity (NDO) in children aged 2 years and older,
addressing an unmet need in a very specific pediatric population. Glenmark has also received tentative approval from the
US FDA for a generic version of nintedanib capsules, a drug used to treat Idiopathic Pulmonary Fibrosis, an orphan disease
that affects approximately 100,000 people in the United States.

The cost of our medications and therapies like Remo® MV and Remo®-Zen MV is 53% lower than the other available
SGLT2 & DPP4 combination brands, administered along with Metformin. Furthermore, Ryaltris® AZ was launched in India
at an affordable price which is around 52% less as compared to the average price of the top 10 brands of similar drugs
category in the market. In UK & Spain, we became one of the first companies to launch a bioequivalent version of tiotropium
bromide dry powder inhaler under the brand name Tiogiva® and Tavulus® respectively, for the treatment of chronic
obstructive pulmonary disease (COPD). During the year, we launched 10 new products in the US taking our total marketing
portfolioin US 174 generic products authorized for distribution in the U.S. market. Currently, over 50,000+ pharmacies stock
our products. We also have a strong presence in over 20 countries in the African region.

Our core strategies towards enabling access to medicine are:

* Introducing high quality affordable medicines to the market

» Enabling supply assurance along with broadening and deepening distribution networks
« Enhancing access to affordable medication across underserved communities

* Inculcating positive health seeking behavior through awareness building
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PRODUCT OVERVIEW

Remo® MV and Remo®-Zen MV

Remogliflozin + Vildagliptin+ Metformin, a Fixed
Dose Combination (FDC) was launched during
the year to enhance patient access toSGLT2 and
DPP4 inhibitors for effective treatment of
diabetes. The medicine was launched ata cost
53% lesser than the competing brands in the
Indian market.

Rufinamide Tablets

Glenmark launched the therapeutic equivalent
of Banzel® tablets, to provide quality and
affordable healthcare to our patients. Glenmark
was one of the first ANDA applicants to submit a
substantially complete ANDA for Rufinamide
Tablets USP, 200 mg and 400 mg, with a
paragraph IV certification and received final
approval in 2016

Tiogiva S

Tiogiva® and Tavulus®

As a step towards strengthening our respiratory
franchise, we launched a bioequivalent version
of Tiotropium Bromide dry powder inhaler (DPI)
under the brand name - Tiogiva® in UK and
Tavulus® in Spain, for the treatment of chronic
obstructive pulmonary disease (COPD).

Ryaltris'a

|
Ryaltris®

Ryaltris®, our first branded specialty product
globally, is a fixed dose combination nasal spray
that combines an antihistamine (Olopatadine)
with a steroid (Mometasone Furoate) for
treatment of allergic rhinitis.

In FY 22, Glenmark’s Ryaltris® was the first
specialty brand which received USFDA approval
for its NDA product which has also acquired
marketing permissionin 17 EU and UK countries.
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Ryolfets-A.

Ryaltris®-AZ

Ryaltris®-AZ Nasal Spray was launched in India
during the year for the treatment of moderate to
severe allergic rhinitis. Glenmark is the first
company in the world to launch Ryaltris®-AZ, as
a novel fixed dose combination of Mometasone
furoate 50 mcg + Azelastine 140 mcg.

This will provide patients a far more convenient,
cost effective treatment option in the country.

FabiSpray®

Nitric Oxide NasalSpraywas launched in India in
partnership with SaNOtize, under the brand
FabiSpray®. The product aims to treat adult
patients with Covid 19 who have a high risk of
progression of the disease.

The phase Il trials in India established the safety
of the product and demonstrateda reduction in
the viral load by 94% in 24 hours and 99% in 48
hours.

FabiSpray® was also launched in Singapore and
Hong Kong under the brand name VirX®
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EMPOWERING AN AGILE AND DIVERSE WORKFORCE 52

At Glenmark, our values of achievement, respect and knowledge represent the tenets of our workforce empowerment
strategy. We believe that the elements of appreciation, trust and diversity are instrumental in establishing a motivated, agile
and resilient workforce. Towards this objective, we consistently strengthen our human capital initiatives to enhance

employee wellbeing and development.

We have established a curated 360-degree ap proach towards our People Strategy, encompassing key facets that contribute
to employee development and wellbeing. We have a robust governance structure in place that is hinged on our HR focused

policies, with periodic reviews conducted by our Board of Directors.

Our HR policies are established with the aim to drive effective governance, foster an inclusive work culture and enhance
employee engagement. We hold periodic audits to ensure 100% compliance with regard to local and global regulations, in
letter and spirit. Our HR policies are also periodically reviewed by the Board to ensure requisite and independent oversight.

Global

Grievance Global Code

Redressal of Conduct
Policy

Environmental Equal .
Health and Opportunity

Safety Policy

Employees

Parental Leave
Policies

Periodic review and S
appraisal of HR Glenmark’s Discrimination

policies, processes > Human and Sexual
and initiatives Resource (HR) - Harassment

Governance Policv

Support Inclusion & Diversity

T

Employee Wellbeing Focus Areas Across

Employees’ Lifecycle

Learning & Development

v

Occupational Health & Safety

2 GRI103-1, 103-2,103-3
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EMPLOYEE CENTRICITY AT THE CORE®

In line with our values we strive to establish a culture where each and every one of our employees feels heard and valued.
We aim to nurture a workplace where inclusiveness represents our way of life, rather than an initiative. We believe that
understanding the aspirations and goals of our employees is the first step towards having a robust employee engagement
plan. Transparency, training and development opportunities, health & safety, among others are the significant factors we
focus on to create conducive work culture for all our employees. In this regard, we ensure that our employees remain
Connected, Engaged and Empowered, in line with our business purpose and activities. In FY22, 100% of our employees
underweng4 the annual performance review which supports in enhancing holistic employee development and organizational
progress.

Our employee engagement philosophy is based on the three themes of Celebrate, Connectand Care. As we consider our
employees to be our biggest assets, we have established employee-centric policies and interventions that drive positive
employee engagement, enable professional growth and deliver job satisfaction. Key insights into our initiatives under our
three themes have been provided below.

Celebrate- Recognise and Appreciate peoples' achievements

eChairman's Excellence Awards
ePresident's Club

*Glenmark Thanks

eAce

eStar Awards

Connect - Communicate, listen and act to ensure holistic wellbeing

*Employee engagement platforms such as Townhalls, Leadership Connect, among others
sIntranet- GlenmarkConnect & InternalMagazine - SynerG
¢|-Say-Periodic Employee Engagement Survey

Care - Enable personal and professional growth

eComprehensivelearning and devel opment platforms to hel p employees grow andrealise their potential
eCateringto the physical and mental health of employees and their families
eEmployeevolunteering through 'Joy of Giving'

53 GR1401-2 Our US Team
54 GR1404-3
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CELEBRATE- RECOGNIZE AND APPRECIATE EMPLOYEE’S ACHIEVEMENTS

Glenmark is deeply focused on augmenting employee wellbeing and delivering excellence. While we continue to support
each employee’s career growth, we also celebrate the small and big milestones along their professional journey. Employee
recognition enables each employee to feel valued and positions them to deliver their best every day. We have established
several recognition programs such as ‘Chairman’s Excellence Awards’, ‘The Glenmark Thanks Platform’, ‘ACE Individual
Award’ and ‘President’s Club’ and “Star Awards”

Highlights of our initiatives

Chairman’s Excellence and Functional Excellence Glenmark Thanks

Awards
Launched in FY22, the global platform allows employees

Through this platform we aim to recognize the to share gratitude, encourage efforts and reward results
outstanding contribution of our individuals and teams through recognition.

across the organization. These award and recognition

platforms are established in line with our vales of

knowledge and achievement, celebrating the

extraordinary work of each employee.

ACE President’s Club

The award aims to appreciate and recognize employees The President's Club is one of our most successful talent

for a specific project or event that has been delivered identification and recognition tools for front-line
beyond the employee’s routine duties and employees. Members undergo a rigorous selection
responsibilities. process that scientifically and objectively measures

employees’ competencies.

Star Awards

Star Awards are the annual rewards program meant to recognize
and reward the high performersin Sales Team. They celebrate the
achievement of the team and also motivate them to continue
overachievingon their goals. MEA Star Awards was held physically
after 3 years at Cairo, Egypt to celebrate the Top performers.
Similar celebrations were held in other regions as well.

Glenmark Star Awards
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CONNECT - COMMUNICATE, LISTEN AND ACT TO ENSURE HOLISTIC WELLBEING

A multitude of ideas, backgrounds and perspectives enable us to establish a strong and thriving work culture. We have
established flexible and people-powered platforms that support an engaged, innovative and productive workforce. We have
implemented platforms such as ‘Synergy’, ‘Glenmark Connect, ‘Leadership Connect, ‘i-Say’ and ‘Town Halls’, among
others. Several other initiatives such as Get an Idea, AIM — All Ideas that Matter and Coffee with Champions enable

exchange of ideas in the organization.

Highlights of our initiatives

Town Halls

Our townhalls are focused on both, business operations
and employee centric topics. They represent an open

forum for all employees to voice their concerns or

contribute to organization-specific conversations.

iSay

Our global employee engagement survey is based on our
principle of ‘You Speak, We Listen’. The survey is rolled
out in 14 languages and encourages employees to voice
their feedback.

SynerG

Leadership Connect

Leadership Connect is a forum for senior leadership to
regularly connect and engage with employeesand share
the organization's vision and strategy. This enables
employees to connect with the purpose of the
organization.

Glenmark Connect

Our state-of-the-art intranet offers opportunities to
connect with adiverse set of employees across locations,
roles and functions. It aims to keep employees connected
and rooted in Glenmark’s goals and values.

Our internal magazine covers stories of our employees

across our global operations. It aims to provide a shared
sense of belonging among our employees.

Team

Our Czech & Slovakia
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CARE - ENABLE PERSONAL AND PROFESSIONAL GROWTH

At Glenmark, we invest in our people across the world and have a firm belief that our strength lies in our diversity. The
inherent synergies of our employees catalyze operational efficiency and provide us with unmatched skills to deliver
innovative products to all patients. Our goal is to support our employees to reach their full potential by enhancing their
capabilities and establishing an environment that encourages them to thrive. We foster their curiosity by providing forums
for them to communicate, brainstorm, and co-create new solutions. Our goal is to establish a work environment that
stimulates entrepreneurial thinking and allows employees to openly express themselves and develop novel ideas.

CARING FOR OUR EMPLOYEES

At Glenmark, we prioritize each employee’s physical, emotional and mental well-being. We focus on understanding their
needs, support them to achieve their aspirations and equip them with indispensable skillsets. We have implemented a
myriad of initiatives such as annual health checkups, vaccination drives, flexi-working hours, Group health, life and accident
insurance, among others.

Highlights of our initiatives

Employee Assistance Program Career counselling session for children of

. . . employees
The programis free, voluntary and confidential

for all our employees. It provides services such The program aims to provide professional

as counselling sessions, life coaches and guidance to children of employees to empower
mental well-being programs. them to make informed choices about their
careers.

Beacon

As Glenmark’s first employee mentoring initiative in North America, the program pairs employees with senior

leaders who provide them topical guidance on professional front. This in turn helps employees to further develop
core competencies and achieve performance par excellence. We have similar programs in other geographies as

&

[|BEACON
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EMPOWERING A DIVERSE AND INCLUSIVE WORK ENVIRONMENT

At Glenmark, we strive to establish a work atmosphere that is free of prejudice and 27% women leaders on
bias. We are an equal opportunity provider, with a fair and inclusive work ’ .

i : . L ; Glenmark’s Board of Directors
environment. Our "Equal Opportunity for All" philosophy is aimed at boosting

diversity across the organization through different programs and actions at the apex 1,139 R&D employees
and function levels. The presence of a multi-disciplinary workforce enables us to

accelerate innovation-centric capabilities and create a better
shared future for all our employees. Further details regarding our

workforce are provided below. Our total Women
employee employees
countacross constitute
40+ countries
14.5% of our
stood as
workforce

3,76

A GLANCE AT GLENMARK'S WORKFORCE®

%l:tzlgog;e Unit <30 years 30-50 years >50 years ‘ Male ‘ Female
Senior Management | No. 0 69 56 107 18
Middle Management [ No. 0 348 71 344 75
Junior Management | No. 62 1,579 131 1,400 372

Non-Management | No. 3,733 7,477 236 9,913 1,533
Total No. 3,795 9,473 494 11,764 1,998

With the evolving industry landscape, we strive to attract and retain the best talent in the pharmaceutical industry. Our
recruitment processis strongly rooted in strictguidelines on non-discrimination and fairness, regardless of gender, ethnicity,
age or religion. We go beyond just providing jobs for our employees, by offering a comprehensive benefit schemes and
employee experience.

NEW JOINERS *

At Glenmark, we have implemented a comprehensive induction program to enable a smooth boarding process for the new
joinees. This program aims to introduce our new joinees to Glenmark’s systems and processes, compliance and orientation
modules, among others.

4
Fly high with Glenmark is a global onboarding program, designed to introduce new joinees into /
the organization’s culture, policies, processes and systems. The programrepresents aone- [l HIGH with Glenmark
stop platform for complete and requisite information regarding the onboarding process at ~ CHECaroRE 0GR
Glenmark. Employee attrition in FY 22 was at 19%.

55 GRI102-8
56 GRI401-1
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Employee Category <30 years 30-50 years >50 years
Senior Management | No. 0 18 8 24 2
Middle Management | No. 54 3 43 14
Junior Management | No. 48 210 13 182 89
Non-Management No. 1,799 1,000 31 2,469 361
Total No. 1,847 1,282 55 2,718 466

RATIO OF BASIC SALARY AND REMUNERATION WOMEN TO MEN>™

As an equal opportunity provider, we ensure that salaries at entry-level are determined based on local minimum wage
norms, roles, education qualifications and the availability of resources with the requisite knowledge and skills. Further d etails
regarding remuneration and basic employee salary has been provided below.

Employee category

Average Fixed and Total Compensation
(Female:Male)

Senior Management 0.9
Middle Management 1.0
Junior Management 1.0

Non-management 1.2

*Details of ratio of basic salary and remuneration are specific to our India operations only

57 GRI202-1, GRI 102-36, GRI 405-2
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PARENTAL LEAVE>*

At Glenmark, we have robust policies and initiatives in place to support a healthy balance between personaland professional
growth for all our employees. As part of our comprehensive benefits package, we provide parental leave to all our fulltime
employees. Additionally, we have also established creche facilities across our operations to support productivity and
emotional security as our employees return to work.

Further details regarding employees that have availed parental leave benefits for FY 22 have been provided below.

| Total number of employees that took parental leave, by gender (FY 2021-22)
| Male Female

45

Number of employees that returned to work in the reporting period after parental leave ended (FY 2021-22)

Male Female
45

‘ Number of employees who returned to work after parental leave ended (in FY 2020-21) that were still
employed 12 months after their return to work
| Male Female

| Return to work rate
| Male Female

100% 100%

*Details for parental leave is specific to our India operations only

8 GRI401-3
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AUGMENTING LEARNING & DEVELOPMENT INITIATIVES®

At Glenmark, we believe that transforming revolutionary ideas into effective and practical solutions is driven by a highly skilled workforce. We ensure our employees' overall
development by providing development opportunities, fostering camaraderie, understanding of organizational values, ethics, objectives, and goals.

THE GLENMARK COMPETENCY MODEL

We aim to foster a culture of continual learning through The Glenmark Competency Model to guarantee that our talent remains relevant in the
face of changing patient and healthcare requirements, technological advancements, and evolving business needs.

We offer a curated collection of learning engagements, which focus on building internal capability not just for current business imperatives,
but also to ensure that we are a future ready organization.

GLOBAL LEARNING PROGRAMS

We offer a host of best-in-class learning programs crafted to unlock employee potential in partnership with various reputed global learning
experts. Anchored on the Glenmark Competency Model, the calendar offers programs across the categories of competency development
programs, leadership transition, and professional excellence programs.

Competency Development Programs:

These high impact programs enable our employees to build requisite knowledge and skills. They are designed to provide an
immersive experience and real-world practical applications.

Career Transition Programs:

Glenmark Centre for Learning

As employees grow in the organization, their responsibilities, knowledge, skills and role expectations evolve. First Time Managers =
Program and Manager of Managers Program are curated for leaders to effectively adapt to new roles. Unlock Potential

Professional Excellence Programs:

Time-tested, power-packed concepts, accompanied with practical tools have been incorporated in these programs to further hone the existing competencies of employees to
make them more effective and efficient.

LEADERSHIP AND TALENT DEVELOPMENT INTERVENTIONS

Our comprehensive leadership and high-potential development programs across different levels of the organization, allow us to enhance capabilities of our top talent. This
enables them to contribute effectively to the organization’s long term success.

5% GRI1404-2
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a. GlenEagles and GOLD

=80
. . . . . . . GlenEagles
Our flagship leadership programs include GlenEagles and GOLD, covering high-potential leaders at senior and middle management levels, FUTURE FOCUZED LERasRid B
respectively. During the program, participants undertake leadership assessments, coaching, learning workshops, action learning projects and -
interactions with senior leaders. Through these programs, we aim to build future leaders. ( _ )

b. Winning in the Marketplace
Aflagship learning intervention for commercial lead ership, focused on enhancing business acumen, financial acumen and leadership skills, along A

with allied functions such as Regulatory Affairs, Medical Affairs, Demand Planning. o Marketplace
c. LIFT (Let’'s Ignite, Forge and Transform) '

A unique leadership program for developing future managers in operations to undertake future leadership roles at our manufacturing sites. It is O

a journey aimed to build leadership and functional capabilities through role changes, projects and formal education. L. l_‘? FT

Paf's dgwnite, Povge Thonsfam

BUSINESS UNIT SPECIFIC INTERVENTIONS

At Glenmark, we follow a two-pronged approach to training needs assessment. Apart from central learning interventions, we also cater to business unit specific needs. Some
of the key programs are given below.

Learning on the GO (LOTG)

LOTG is Glenmark’s R&D flagship learning platform where learners can interact with internal and external experts on topics of technical and functional interests. More than 80%
of the R&D employees have participated in this program.

Sales Development Academy

The academy is an integrated platform for the identification and development of high potential employees across our field force team in Central & Eastern Europe. It offers
curated employee learning and development plans through dedicated mentors who also review progress on an ongoing basis.

Essence Series

Essence Series focuses on building of emotional intelligence at the workplace, implemented across seven manufacturing locations. 62 virtual sessions were conducted under
the series, covering employees across levels.

EDGE-Coaching Journey
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Through this journey, managers are encouraged to enhance their knowledge and skills, support on-the job learning for their team and develop coaching mindset. More than
1,000 managers have undergone the level-1 training on coaching essentials, having a cascading impact on even larger section of employees.

TRAINING HOURS®

Through our learning & development interventions, we aim to continuously upskill our employees to help them progress within the organization and achieve their potential.

The programs given above are some of our key interventions. In FY 22, we covered our employees through number of functional and behavioral programs. The details are as
under:

Employee Category Unit Male | Female
Management Training hours 1,03,424 5,318
Non-management Training hours 5,20,098 25,890
Total Training hours 6,23,522 31,208

EMBRACING HUMAN RIGHTS®

Glenmark has consistently upheld the fundamental principles of human rights across our business activities and locations where we operate. We have a zero-tolerance policy
towards any form of discrimination, child labor and forced labor across our value chain. Our Human Rights policy statement and its implementation adheres to applicable laws
and upholds the spirit of human rights, as enshrined in existing international standards such as the Universal Declaration of Human Rights and the International Labor
Organization’s Fundamental Human Rights Conventions (ILO). Further, we ensure that our policy is periodically reviewed to ensure adherence with evolving global frameworks.

We are proud to be an equal opportunity employer and strictly condemn any kind of discrimination based on caste, religion, disability, gender, sexual orientation, race, color,
ancestry, marital status or affiliation with a political, religious or union organization or majority/minority groups among others. Any suspected violations or breaches of human
rights should be reported to the Human Resource or globalcompliance@glenmarkpharma.com by all of our employees and stakeholders.

50 GRI404-1
61 GRi 412-1, GR1412-2, GRI 409-1, GRI 406-1, GRI 407-1, GRI 411-1, GRI 10241
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OUR APPROACH TO HUMAN RIGHTS PROTECTION

Glenmark hired a third-party independent organization to assess human rights implications and undertake a human rights evaluation. The purpose of the evaluation was to
identify major human right impact areas and to implement proactive initiatives to make systems more robust. We intend to gradually increase the breadth of our commitment to
safeguarding human rights across the value chain. This year, we have enhanced our focus towards internal stakeholders and assessing significant human rights impacts and
concerns. During the human rights evaluation procedure, the essential parameters used are as follows:

\lo)
discrimination

No child labor

As a result of the evaluation, we were able to identify important human rights focus areas and have established a thought through and scientific approach to enhance our

Compliant
w orking hours

Occupational
health and
CEENY

No bonded/
forced labor

policies, systems and initiatives to strengthen human rights parameters across our business operations. We covered approximately 50% of our internal operations through the
human rights assessmentin FY22. In terms of human rights, there have been no known incidents of non-compliance or violations.

Globally, about 3.5% of

our employees

are

covered by collective

bargaining agreements

through unions
Nashik, Baddi,
Argentina.

at
and

Undertook a human
rights assessment by a
third-party expert in

human rights policies,

No complaints raised for
child or forced labour,
human rights  and
discrimination across
employment

Human rights screening
is extended to all our
suppliers to strengthen
adherence to human
rights across the value
chain

No violations of the

rights
people

of

indigenous
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EMPLOYEE HEALTH AND SAFETY®

At Glenmark, we work closely with our employees to establish a safe work  PLam ) “d - o N

environment. The well-being of our employees is pivotal to building a resilient n

organization, one that propels itself towards innovative solutions.
CHECK

cT
Our EHS policy enables effective identification and mitigation of safety-related . @0 “_
hazards and risks, further implemented by our EHS management system. The policy =k (3] -
also draws reference from the Deming Cycle of Plan Do Check Act (PDCA). We i’-:ﬁ
periodically conduct Hazard Identification and Risk Assessment (HIRA) and EHS POLICY Y
Quantitative Risk Assessment (QRA) across our plant locations, with reviews

conducted bi-annually. This enables us to effectively assess the implementation of safety practices and identify areas of
improvement.

The safety assessmentcovers every process
. and equipmentinstalled in the plant
EHS policy
implemented by our HIRA, Job Safety
EHS management Analysis, Quantitative Annual assessmentof global safety programs
system based on Risk Assessment
Deming Cycle of Plan

DO Check Act (PDCA)

Periodic training of employees on HIRA

Our EHS committees support the implementation of strict safety protocols, procedures and set high safety standards. There
are 41 EHS committees across functionand apex levels, comprising of 422 management, 26 non-management and 69
contract workers’ representatives.

We continuously endeavor to strive for excellence. As our safety management Few key facets of health and safety
system coversall ourbusiness operations, we have aligned it with ISO 45001:2018 services

standards. We also carry out periodic benchmarks with global best practices to
ensure continuous improvement and best-in-class safety practices. We are
committed to prevent and reduce potential occupational hazards in our workplace.
Our infrastructural control measures for chemical safety are designed and aligned | © Establish administrative and

e Provide PPEto all employees

working on our premises

in accordance with Global Harmonized System (GHS). All our employees are infrastructural safety controls
covered by ourhealth and safety managementsystem.® 100 percent of ourIndian | ¢ Occupational health centersin majority
manufacturing facilities are ISO 14001:2015 and ISO 45001:2018 certified. of ourfacilities

e Tie-ups with third party clinicsto

facilitate timely health care

52 GRI 403-1, GRI 403-2, GRI 4033, 4037
52 GRI 403-8
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Work related injuries

OUR SAFETY PERFORMANCE OVER THE YEARS *

Man-days Lost 52 108 27 39
LTIFR 0.02 0.06 0.04 0.06
Occupational disease 0 0 0 0
OIFR 0 0 0 0
Fatalities 0 0 0 0
Near miss and Hazard 5,347 6,088 7,089 6,508
Total manhours worked accounted for in FY 22 is 1,74,64,396
The formula used for LTIFR= (number of lost time injuries/total man hours worked)*2,00,000
Safety trainings and programs$5
At Glenmark, we believe t.hat a safety culture b.egins with thg rig ht. awareness and guidance. We By FY 23, we have
adopt seamless efforts to inculcate safety practices and provide training for our employees. These set a targetto
trainings are vital as they empower employees to mitigate, combat and report an unsafe work implement 16 Global
environment, enabling efforts to preventany adverse incident. We have also enabled access to Safety Programs

comprehensive Global Safety and EHS training program modules for all our employees.

In FY17, we initiated a Global Safety Program wherein a target was set to implement 16 safety related programs globally
by FY 23. In the past six years, we have implemented additional training programs, annually. In FY 22, we introduced
programs on Traffic Management, Manual Material Handling and Ergonomics. Further, we also introduce e-learning
modules on Lock Outand Tag Out (LOTO).

YEAR:2021-22

Traffic Management + Manual Material Handling &
Ergonomics
YEAR: 2020-21

Our safetytrainings and programs

Industrial Hygiene + Occupational Health +¢ Process safety management
Management +» Job safetyanalysis
YEAR:2019-20 ¢ Industrial hygiene

+¢ Firstaid

*

Personal Protective Equipment + Management

of Change Control
YEAR:2018-19

Powder safety
Safety Data Sheets (SDS)
* 1SO 45001 internal auditor course

. T
Machine Guarding + Emergency Preparedness 1SO 45001 lead auditor course

and Response Plan
YEAR:2017-18

* Incident reporting
* Emergency preparedness
COVID-19 management training

Confined space safety + Electrical Safety
YEAR: 2016-17 Industrial hygiene

1S14489 OHS auditing standard
OHS E-Learning modules — LOTO

Machine Guarding

Working at Heights + Chemical Safety +
Contractors Safety + Lock out and tag out

" GRI 403-9, GRI 403-10
%5 GRI 403-5
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We have also imparted trainings on IS14489 OHS auditing standard to our site leadership team. We design our SOPs in
accordance with Good Documentation Practices (GDP), Current Good Manufacturing Practices (cGMP) and Good
Laboratory Practices (GLP).

We celebrated 51° National Safety
Week across all the sites of
Glenmark. The activities conducted

during this week re-iterate our
strong commitment to the safety of
‘Our People, Our Workplace, Our
Community and Our Environment'.
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EMPLOYEE ENGAGEMENT IN SAFETY CULTURE®6

We have established adiverse setof safety related platforms and conducted programsto inculcate, strengthen and uphold safety practices amongst ouremployees.

This is also a reflection of our strong commitment towards safety and performance excellence at Glenmark. The key programs and platforms designed are briefly
described below.

Safety performance review

We conduct safety performance reviews
periodically for each facility. These reviews help
us identify the gaps in our safety management

) Mock drills and fire-safety trainings
system.

Mock drills for fire safety and emergency
preparedness are conducted periodically to
enhance emergency preparedness amongst
employees and to comply with regulatory
requirements. Despite the pandemic, mock
drills were conducted while abiding with Covid
protocols.

NEARIly and Hazard Management

We use the online portal for reporting near
misses and hazards.

. Safety KIOSK

Safety Day celebration Safety kiosks have been installed atour facilities. The
kiosks offer automated technology-based safety

For promoting safety related awareness and practices, trainings forcontract workers, employees and visitors.

we celebrate World Safety and Health Day, National
Safety day/week

°¢ GRI 4034
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We undertake a proactive approach to safeguard the wellbeing of our employees. We have established a robust system
of conducting annual health check-ups for all our employees. This is conducted through our collaboration and
partnerships with diagnostic centers and hospitals. During the pandemic, we proactively provided medical assistance
through several programs to our employees and their families. With mental health being an additional priority during the
pandemic, we conducted several programs to reduce stress and support our employees with emotional and
psychological wellbeing. Further, we took strict measures such as contact tracing, sanitizationand maintenance of social
distancing to break the chain of pandemic.

7 GRI 403-6
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CORPORATE SOCIAL RESPONSIBILITY®8

At Glenmark, we strive to enrichlives and create a healthier and happier world for all. We have adefined CSR vision, missionand key focus areas along with arobustgovernance
structure. This supports us to implement a myriad of initiatives that enable us to deliver value-generated outcomes in our society. We further continue to bolster our key focus
areas to build deeper partnerships with our stakeholders and enhance the well-being and development of our communities.

Board level CSR committee

Strategy to enable sustainability ofintervention,
community handover and exit

Positive developmental outcomes

CSR strategy and goals in line
with the SDGs and national
development priorities

Need assessment in the Interventional design and

identified areas rollout Monitoring, evaluation and Impact assessment studies

reporting

Promotion of
Child and maternal education and

health community
development
Disaster reliefand ) Glenmark Joy of
access to healthcare ; Giving

Sustainable
livelihood and skill

development

Promotion of
swimmingas a sport

Our Mission

X3

o

Our Vision To focus on child health and reduce infant mortality and child mortality

To empower the marginalized by generating sustainable livelihood

To promote aquatic sports and place India on the global map

To provide accessto healthcare through medicine donation and other health initiatives/ projects for the less privileged
To support advancement of education

To encourage employee volunteering across all our locations

To provide disaster reliefto affected areas

®,
£X3

o

Enrichinglivesto create a

RS
*

®,
£X3

healthier and happier world.

°,
£X3

oo

SRS

o
*

% GRI103-1,103-2,103-3
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GLENMARK'’S IMPACT ACROSS INDIA

Our CSR programs are aligned to the United Nations Sustainable Development Goals (UN SDGs), enabling us to contribute to Approximately 2.6 million lives have been
holistic well-being across communities. Our programs are segregated across our key focus areas, that empower marginalized impacted through community development
communities, enhance child and maternal health, augment access to healthcare, promote education and sports, support programs at Glenmark
sustainable livelihood and skill development as well as encourage employee volunteering for community development. We
adopt an innovation-centric approach whilst designing our CSR interventions. This helps us to build resilience and responsiveness across our programs. All our CSR programs
are governed and implemented through our implementation agencies including ‘Glenmark Foundation’, ‘Glenmark Aquatic Foundation’, NGO partners, Government bodies and
multi-lateral organizations. In the current reporting period, we did not identify any actual and potential negative impacts on local communities. 6

Our key focus areas

Child and Sustainable Promotion of Disaster relief
Matemal livelihood and education and and access to

Health skill development healthcare

Promotion of
swimming as a
sport

Glenmark Joy

community of Giving

development

Our sphere of impact on the global goals through our community development programs
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OURIMPACT OVER THE YEARS

Child & maternal
health

Disaster relief and access
to healthcare

Sustainable livelihood
and skill development

*» 19,90,000+ lives impacted through child

health interventions over the years

v’ 3,05,000+ children reached out to
through nutrition, immunization, and
sanitation interventions

v/ 39,000+ malnourished children reached

v/ 2,10,000+ pregnant & lactating women
served through various interventions

0
EX3

~78,000+ individuals assisted through
disaster reliefinterventions

Donated medicines and conducted
health camps across different states in
India

% 6,400+ youth trained to improve their
employment prospects

* 24,000+ differently abled individuals

provided rehabilitation support

Promotion of

swimming as a sport

Joy of Giving - Employee
Volunteering

3

% 260+ medalsaccrued

* 3,200+ swimmers trained through
Glenmark Aquatic Foundation

®
o

3

*

6,800+ employee volunteers
50 Glenmark locations
countries participated
62,400+ hours of voluntary service
offered by our employees over the years

across 33




TRANSFORMING COMMUNITIES™®
CHILD AND MATERNAL HEALTH

Glenmark continuously strives to enhance child and maternal health and promote a promising future for all. Glenmark
Foundation actively works towards improving child health and reducing infant/ child mortality, and has in place a 360°
child health strategy to align with its theme of ‘Healthier Children, Healthier World’. Our flagship program ‘Project
Kavach’ focuses on child and maternal health interventions across regions of Himachal Pradesh, Sikkim, Madhya
Pradesh, Gujarat, and Maharashtra in India. Our target audience encompasses adolescents, newly married women,
pregnant and lactating mothers, newborns, and children up to the age of six. Our aim is to encourage positive health-
seeking behavior among pregnant women and lactating mothers. Additionally, we create awareness among
communities about right nutrition, good hygiene practices, and immunization facilities for children.

MATERNAL AND CHILD HEALTH PROGRAM
IN RURAL, HIMACHAL PRADESH

Overview:

The intervention undertaken with our NGO partner Institute for Global Development (IGD) focuses on enabling
access to primary health care and promoting the uptake of curative and preventive health services. We provide
primary healthcare services that include basic diagnostic and referral services through Mobile Medical Units
(MMU). We have also set up a Reproductive Child Health (RCH) center in Solan district, in partnership with
Health Department of Solan District and our NGO partner. We provided health care services such as
immunization, antenatal and post-natal care (ANC, PNC) and OPD across 23 villages of Solan district.
Additionally, we organized awareness campaigns, counselling and referral activities for key aspects of family
planning, healthcare and hygiene and addressed children, pre-adolescent, adolescent, women and men of all
age groups.

Beneficiaries at our awareness sessions and health camps

Key highlights

12,900+ 15,400+
people benefitted from the MMU service pregnant and lactating women benefitted

30,100+
children (0 to 6 years) reached out
through our various health interventions

20,800+
beneficiaries reached at RCH centre

" GRI 413-1
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Lakhvir Kaur aged 30 years from Kishanpura was experiencing menorrhagia.
Through one of our health-checkups she was diagnosed as severely anemic and
weak. Our health workers supported her with treatment and follow ups for 3

continuous months. This resulted in improvement of her menorrhagia and overal
health.

MATERNAL AND CHILD HEALTH
PROGRAM, GUJARAT

Overview:

The program was rolled out in collaboration with our NGO partner Institute for Global Development (IGD). The
project aims to cultivate positive health-seeking behavior along with delivering primary healthcare services backed
with strengthened infrastructural capabilities, which are provided by our Reproductive Child Health (RCH) Centre.
We provide healthcare services to children between 0-6yrs of age and Ante-Natal Care (ANC), Post-Natal Care
(PNC) services to pregnant and lactating women in the GIDC area of Ankleshwar. We held various meetings and
awareness campaigns for pregnant and lactating women, importance of child immunization and Covid-19 safety
measures. Additionally, we also organized health screening medical camps across villages and slum areas.

Activities at our Reproductive Child Health (RCH) centre

Vibhashaben was 16 weeks pregnant and weighed only 38 Kgs. Her hemoglobin was
9gm, impacting her pregnancy. Due to lack of awareness, she was unable to pay
attention to her diet. Her case was identified through one of our home visits. We
explained the importance of a healthy and nutritious diet and undertook regular follow

ups. With our support, she was able to improve her health and gave birth to a healthy
baby.
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Key highlights

1,600+ 15,800+
women provided with effective antenatal care children (0-6) reached out through our
services in a timely manner interventions

12,300+
number of people reached out through our

3,300+

sanitation campaigns pregnant and lactating women reached

CHILD HEALTH PROJECT IN REMOTE TRIBAL
FOREST AREAS OF MADHYA PRADESH

Overview:

The program is undertaken in collaboration with Spandan Samaj Seva Samiti and spans across 150 villages in
Khandwa and Burhanpurdistrict. In orderto address challenges related to maternal and child health, we conduct
early tracking and follow ups, deploying mobile health teams to provide diagnostic services including antenatal
checkups and medicines. We have also established a community-based malnutrition management program that
aims to create food security for marginalized families. This includes enabling self-sustained food security
activities which assists in developing backyard nutrition gardens, backyard poultry farming and revival of millets
in our supported communities. As a result of these initiatives, there has been an increase in the consumption of
micronutrients in the family’s diet and it has provided an additional source of income. This year, we reached out
to 700 malnourished children and pregnant women through our “Food Basket Relief” initiative. Additionally, we
created 25 model Anganwadis in remote regions which was instrumental in creating child friendly spaces.

Beneficiary of our backyard nutrition program
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\ "!_ Our frontline workers visited the Gadhdiya village to promote our backyard nutrition garden

+ initiative to marginalized families. We interacted with Sunita and by observing her health
conditions, suggested her to incorporate a nutritious change in her daily diet. Although
Sunita agreed to this, she lacked the financial means to purchase vegetables. Realizing this
challenge, our front-line workers recommended her to grow a Backyard Nutrition Garden.
They provided requisite material and awareness to grow more vegetables in limited land.
¥ Sunita and her family are now consuming a nutritious range of vegetables through most
¥ part of the year.

Key highlights

4,100+ 180+
Families provided with the backyard nutrition Families assisted to raise backyard poultry
gardens farms

26,100+
Children (0-5) reached out through nutrition,
immunization and sanitation interventions

13,000+
Malnourished children reached out

6,400+ . 1,000+ N
Children immunized in our supported villages FEIIES RS REVEE 1D growing traditiona
crops and millets

mMITRA, LEVERAGING INNOVATION TO EMPOWER
MOTHERS, MAHARASHTRA

Overview:

The program is undertaken along with our NGO partner ARMMAN which aims to enhance the well-being of mothers,
children and neonates in Maharashtra. Through a voice-call based service, we customize 60-90 second voice
messages on preventive care for the health and well-being of pregnant and lactating women. This supports women to
implement simple interventions that can reduce maternal and infant mortality and morbidity. We share relevant,
culturally appropriate, clinically tested and customized voice messages in the regional dialect. We also provide pre-
and post-natal and general health services through counselling sessions as well as access to virtual OPD services.
We conduct awareness sessions on maternal health themes through the celebration of international/national days on
breastfeeding, nutrition, immunization, gestational diabetes, HIV-AIDS, among others. The project has been
implemented at Lokmanya Tilak Municipal General Hospital, Sion (Mumbai), Government Medical College & Hospital
(GMCH)and Ghati & District Civil Hospital (Aurangabad). This year, we have also expanded the outreach of our mMitra
service to Nashik. The program is implemented in communities and hospitals (Nasik Civil and Municipal Corporation

hospitals). In communities, a Sakhi will be appointed through the partner NGO, who will go door to door to register
pregnant women and new mothers.




Beneficiaries of the mMitra program

~ Firdos, who visited the Sion Hospital for her regular antenatal checkup was enrolled for
- mMitra. Through this program, she received voice messages twice a week with
information on child and maternity wellbeing as well as medication and antenatal
checkups. This information enabled her to understand the importance of health and
hygiene during her pregnancy and for infants. Having conscientiously followed all

guidelines, she gave birth to a healthy baby.

3,459 8,008 1,259 5,763 18,489
Total number of

Sion Government + Community Hospital umt
enroliment, enroliment, beneficiaries of
mMitra

Hospital, Medical Hospital,
Mumbai Aurangabad Nashik Nashik
Maharashtra
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HEALTH ON WHEELS (HoW) FOR
CHILDREN, EAST DISTRICT, SIKKIM

Overview:

In partnership with Voluntary Health Association of Sikkim and Inclusive India Foundation, the program provides
access to primary healthcare across 12 villages in East Sikkim. This year, we expanded our activities to 3 additional
villages, benéfitting over 20,000 individuals across our supported areas. The program aims to enhance access to
quality healthcare services indifficult terrain that poses a logistical hurdle for the provision of basic medical supplies
to underprivileged communities. Through this initiative, we have employed mobile health clinics to facilitate easy
access to primary health services and conduct awareness sessions for reproductive healthcare and immunization
to pregnant and lactating women. We also conduct numerous health camps and checkups, awareness programs,
free medication, ambulance services and home visits. We also provided complete immunization for children below
6 years of age and transport facilities for emergency cases to nearby hospitals.

Health on Wheels (HoW) camp

During one of our regular health camps, Santa Bahadur Tamang approached the
Health on Wheels team with complaints of persistent headaches and dizziness.
'| Our team conducted multiple tests and diagnosed him with hyperglycemia and
severe anemia. The team then prescribed requisite medication and advised him to
maintain a healthy and balanced diet. We also conducted home visits and regular
follow ups to monitor progress on his health. The recommended medication and
diet helped Santa Bahadur Tamang improve his health.
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Key highlights

34
Integrated Child Development Services in 12
villages

3,900+
People benefitted from 275 health camps

1,500+
Children in the age group (0-6 years)
benefitted

COMBATING HOUSEHOLD AIR POLLUTION

Utilization of primitive cooking techniques that rely on solid fuels
pose several multifaceted challenges. Given their propensity o
higher exposure levels to the fumes, women and children are most
vulnerable to the health hazards including diseases such as
ischemic heart disease, child pneumonia, chronic obstructive
pulmonary disease (COPD) and lung cancer. It was observed that
globally, approximately 4 million people die fromillness caused due
to household air pollution each as well as about 50% of the
pneumonialinked child mortality has been attributed to exposure to
particulate matter (soot)inhaled fromin-door air pollution.

With the pressing need to discover innovative and affordable
solutions, Glenmark endeavors to address this complex situation to
enable safer and energy efficient cooking. In collaboration with the
CSIR-National Environmental Engineering Research Institute
(NEERI), an institution under the Government ofIndia, we strive to
tackle household air pollution through promotion cost effective and
energy efficient mud stoves. In this regard, we aim to upgrade the
existing models of mud stoves through a scientifically guided
approach to improve thermal efficiency and controlemissions.

Glenmark, along with its partners CSIR National Environmental
Engineering Research Institute (CSIR-NEERI) and Spandan Samaj
Seva Samiti, was invited by the Ministry of Science and Technology
(MoST) and the Ministry of Earth Sciences (MoES), Gol, to be a part
of TECHNEEV@75’, a program aimed at displaying the Science,
Technology and Innovation (STI) capacity at a societal foundation
level. We were a part of the session, ‘Rural Energy Technology:
Improved mud cook-stove ‘PAVAK’ for disadvantaged communities
in rural India’.
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OTHER PIONEERING COLLABORATIONS

We drive innovative programs to enable multi-stakeholder engagement and enhance awareness on important aspects
of child and maternal health. We design these initiatives to increase stakeholder participation, enhance engagement
quotient and develop solutions that create tangible impact across our communities.

PARTNERSHIP WITH UNITED NATIONS WORLD FOOD PROGRAM

Glenmark Foundation had a unique opportunity to support the enhancement of the Learning Management System for
civil supplies officials developed by United Nations World Food Program (UNWFP) India. It has modules on One Nation
One Ration Card, Aadhaar seeding, enabling seamless access to food across the country. The further enhanced
interactivefimmersive features of the platform supported by Glenmark include gamification, 10 Indian languages, social
networks and ability to publish videos.

IMMUNO-BOOSTER RECIPE COMPETITION

Glenmark Foundation, in associationwith United School Organization and Rise Infinity Foundation, launched a national
competition seeking homebased recipes from school teachers and students. The goal was to gather recipes with
indigenous roots, to improve and boost the immune system.

MERIPOUSHTIK RASOI CONTEST

Glenmark Foundation conducted a nation-wide recipe contest for creating a repository of indigenous food and nutrition
based on traditional knowledge from Indian home kitchens. This contest in partnership with [dobro Impact Solution
was introduced with the aim of identifying, collating and appreciating the nutrition rich native recipes that we have in
our Indian cuisine. The recipes are to be disseminated and used to tackle malnutrition at local and grassroots levels.
The contest was open to four categories, i.e., NGOs, professionals, Anganwadi/ASHA workers, and other food
enthusiasts. We received over 550 entries across 23 states.

GLENMARK NUTRITION AWARDS

The Glenmark Nutrition Awards were organized in partnership with the UN World Food Programme and Idobro Impact
Solutions. The awards recognize those stakeholders who have taken initiatives and stringent actions to combat
malnutrition in India. In FY 22, the awards’ theme was ‘Diet Diversity and Innovation’ across three categories, namely,
Urban NGOs, Rural NGOs, and Others such as CBOs, voluntary groups, civil society organisations, and individuals.
The Nutrition Awards received over 260 entries from 24 states and over 170 cities across India. The participants were
judged based on parameters such as innovation, impact, inspiration, and their collaboration for encouraging diet
diversity and eradicating malnutrition.

Glenmark nutrition awards in progress
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SUSTAINABLE LIVELIHOOD AND SKILL DEVELOPMENT

Glenmark has undertaken skill development programs to empower the young generation and enhance the employment
rate in India. In FY 22, we have trained over 500 individuals through our skill development program. Additionally, to
encourage sustainable livelihoods, we supported the rehabilitation of over 1,000 differently abled individuals through
the Jaipur Foot Program by sponsoring the distribution of artificial limbs, fitments, and calipers.

PROMOTING SWIMMING AS A SPORT

The Glenmark Aquatic Foundation (GAF) supports Indian swimmers to elevate India’s performance at international
swimming competitions. It runs four high performance swimming centers in Mumbai, Delhi, Bengaluru, and one newly
introduced in Thiruvananthapuram, in partnership with Sports Authority of India SAI. Additionally, GAF has extended
its current partnership forthe SAl Glenmark TIDM program in Delhi with Sports Authority of India till 2025. Furthemore,
GAF had also organized the first bilingual Swim Coaches Clinic in association with American Swim Coaches
Association (ASCA) & FINIS, and provided training to over 150 people. GAF, in collaboration with SAI, has launched
swim clinic, a multilingual website for swim education. FY 22 was a good year for Team GAF as it won multiple medals
and awards including 7 Gold, 4 silver and 5 bronze at the 74th Senior National Aquatic Championships held in
Bengaluru in October 2021.

e i 2
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Glenmark Aquatic Foundation Swimmers

PROMOTING EDUCATION AND COMMUNITY RELIEF
EDUCATION

Education is a fundamental enabler of inclusive and sustainable development. At Glenmark, we support rural
communities to overcome barriers and enable access to education. We also help educational institutes improve their
infrastructure and provide resources to elevate student learning experience.

COVID RELIEF

The spread of COVID-19 had increased across the country and infected a significant number of people in its second
phase, which also led to an increase in the number of deaths, which orphaned many children. To augment initiatives
taken by the government for the rehabilitation of these children; Glenmark, in partnership with Women and Child
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Development Department, Maharashtra and our NGO partner, provided financial assistance to 500 children in
Maharashtra. While acknowledging their emotional and personal loss, it was an effort to help them in their educational
requirements as well as dietary needs.

Additionally, we also distributed dry ration kits to rag pickers in Mumbai, Maharashtra to ensure their physical well-
being. Our efforts were also devoted towards engaging with women from Self Help Groups for making masks thereby
developing their source of income. Under our COVID-19 initiatives, we further donated PPE kits and other protective
and preventive supplies across India to the frontline workers.

Nutrition
Drive

DOEI0EMT 1619
5
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GLENMARK JOY OF GIVING

We encourage our employees to come together to positively
contribute towards the wellbeing of the community. Our initiative,
‘Glenmark Joy of Giving’ (JoG)enables employees to volunteer. improve lives of numerous people and
Over the years our employees have globally volunteered for communities through the ‘Joy of Giving’
various causes to positively impact their surrounding
communities. JoG enables Glenmark employees to make a meaningful contribution and serve the society. Under this
initiative, employees provide both monetary and non-monetary support with the intent of helping the underserved
communities around them. This year, our employees volunteered over 19,900 hours for community initiatives.

Employees from over 50 Glenmark locations
across 33 countries reached out and helped

Our employees from across the world came together to contribute towards the well-being and welfare of those less
fortunate. In Brazil, Sweden, Czech Republic, Uganda, Tanzania, Russia, Germany, Poland, United Kingdom, Ukraine,
Kazakhstan and Kenya, our employees contributed and engaged with orphan and abandoned children to share
knowledge, motivate, and offer basic necessities as well as funds for medical emergencies. Our employees in The
Netherlands and Romania provided support to organisations working with the destitute. Hospitals in Myanmar were
supplied protective gear; while Glenmark’s team in The Philippines contributed to the families affected by the typhoon
Odette. Our Slovakia team extended their support to a NGO helping cancer patients; whereas the US team brought
nutritious meals to homebound seniors. Our colleagues in Spain worked on raising awareness around respiratory
diseases, specifically on the early detection of COPD, which is highly undiagnosed in Spain. In addition to these diverse
initiatives across the world, employees across plants and R&D in India made more than 25,000 eco- friendly bags and
distributed them around local communities. We encouraged our employees to join the battle against hunger by
providing meals to underserved families. Employees from different locations were encouraged to share their most
cherished ‘Joy of Giving’ moments. For every photograph uploaded to the initiative’s microsite, employees could
donate five meals, with Glenmark matching this number; thereby pledging 10 meals for each entry. Thanks to the
enthusiastic participation the world over, we were able to far exceed our target (10,000 meals) for this campaign, and
pledged 50,000 meals in total. These meals were converted to nutrition kits, which were distributed by Glenmark
Foundation amongst 175 tribal families residing in Yeroor Hills, in the Sanjay Gandhi National Park Region of Thane,
Maharashtra through our partnership with ANNADA (Association for Nutrition and Development Action).

The 'One Glenmark One Voice' campaign which was a unique initiative launched, allowed Glenmark employees all
over the world to record audio stories for children with visual disabilities. Through this initiative, we received 2,000+
audio stories in five languages. Our employees from 16 different locations volunteered their time and successfully
recorded these audio stories.

Key highlights

6,800+ 33
Employees participated Countries

62,400+
Hours of voluntary service offered by our
employees over the years

50
Glenmark locations
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GRI Standard

Disclosure Title
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No.

Reason for omission

GRI 102: General Disclosures 2016

GRI 102:
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Disclosures
2016

GRI 102:
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Disclosures
2016

Ethics & Integrity

|
8

GRI 102:
General

Disclosures
2016

Governance \
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Disclosures
2016
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Disclosures
2016

2
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Reporting practices |
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GRI 102-4: Location of operations 8
GRI 102-5: Ownership and legal form 11
GRI 102-6: Markets served 8
GRI 102-7: Scale of the organization 10
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GRI 102-9: Supply chain 33
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and its supply chain

GRI 102-11: Precautionary Principle or Approach 25
GRI 102-12: External initiatives 3
GRI 102-13: Membership of associations

GRI 102-14: Statement from senior decision-maker

GRI 102-16: Values, principles, standards and
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13
Strategy \

5

GRI 102-18: Governance structure 23
GRI 102-19: Delegating authority 23
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body’s performance
GRI 102-30: Effectiveness of risk management 25
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GRI 102-33: Communicating critical concerns 25
GRI 102-36: Process for determining remuneration 24, 67
Stakeholder engagemen |
GRI 102-40: List of stakeholder groups 12
GRI 102-41: Collective bargaining agreement 71
GRI 102-42: Identifying and selecting stakeholders 12

GRI 102-43: Approach to stakeholder assessment

1

GRI 102-45: Entities included in consolidation of
financial statements
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71 GRI102-55
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Water and
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GRI 302-1: Energy consumption within the
organization

GRI 102-49: Changes in reporting 3
GRI 102-50: Reporting period 3
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the report
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GRI 305: GRI 305-1: Direct (Scope 1) GHG emissions 42
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GRI 201: GRI 201-2: Financial implications and other risks and 38
Economic opportunities due to climate change
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2016

Energy Efficiency

|
39

GRI 302-3: Energy intensity

3
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related impacts
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GRI 302-4: Reduction of energy consumption 39
Waste Management |

45

GRI 306-2: Management of significant waste-related 45
impacts
GRI 306-3: Waste generated 45

GRI 306-4: Waste diverted from disposal

4

GRI 303-1: Interactions with water as a shared
source

5

GRI 306-5: Waste directed to disposal 45
Water Management |

43

GRI 303-2: Management of water discharge-related 43
impacts

GRI 303-3: Water withdrawal 43
GRI 303-4: Water Discharge 43
GRI 303-5: Water Consumption 43

Social

Enhancing Availability and Accessibility of Medicines

GRI 103-1: Explanation of the material topic and its
boundary

48

94




GRI Standard
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Safety, 2016

the health and safety impacts of products and
services

GRI 103: GRI 103-2: The management approach and its 51
Management | components
Approach 2016 | GRI 103-3: Evaluation of the management approach 51
Non-GRI Enhancing availability and accessibility of medicines 58
Patient Safety

GRI 416: GRI 416-1: Assessment of the health and safety 48
Cus tomér impacts of product and service categories

Health and GRI 416-2: Incidents of non-compliance concerning 48

Promoting Diversity

GRI 401-1: New employee hires and employee 66
turnover
GRI 401: GRI 401-2: Benefits provided to full-time employees 62
Employment, | that are not provided to temporary or part-time
2016 employees
GRI 401-3: Parental Leave 68
GRI 405: GRI 405-1: Diversity of governance bodies and 23
Diversityand | employees
Equal GRI 405-2: Ratio of basic salary and remuneration of | 67
Opportunity, | womento men
2016
Human Resource Development |
GRI 103 GRI 103-1: Explanation of the material topic and its 61
: boundary
Management |"GR[ 103-2: The management approach and its 61
Approach, | components
2016 GRI 103-3: Evaluation of the management approach 61
GRI 404-1: Average hours of training per year per 7
) employee
Trgilr_\:iln‘::jogﬁ d GRI 404-2.:. Programs for upgrading employee skills 69
Education and transition assistance programs _
2016 ’ GRI 404-3: Percentage of employees receiving 62
regular performance and career development
reviews
Employee Health and Safety \
403-1: Occupational health and safety management 73
system
403-2: Hazard identification, risk assessment, and 73
incident investigation
403-3: Occupational health services 73
403-4: Worker participation, consultation, and 76
GRI 403: communication on occupational health and safety
Occupational 403-5: Worker training on occupational health and 74
Health and safety :

Safety 2018 403-6: Promotion of worker health 77
403-7: Prevention and mitigation of occupational 73
health and safety impacts directly linked by business
relationships
403-8: Workers covered by an occupational health 73
and safety management system
403-9: Work-related injuries 74




GRI Standard

Disclosure Title

403-10: Work related ill-health

Reason for omission

Human Rights

GRI 406: Non- | GRI 406-1: Incidents of discrimination and corrective 7
Discrimination, | actions taken
2016
GRI 407: GRI 407-1: Operations and suppliers in which the 71
Freedom of | right to freedom of association and collective
Association | bargaining may be at risk
and Collective
Bargaining,
2016
GRI 409: GRI 409-1 Operations and suppliers at significant 71
Forced or risk for incidents of forced or compulsory labor
Compulsory
Labor, 2016
GRI 411: GRI 411-1: Incidents of violations involving rights of 7
Rights of indigenous peoples
indigenous
people, 2016
GRI 412: GRI 412-1: Operations that have been subject to 7
Human Rights | human rights reviews or impact assessments
Assessment, | GRI 412-2: Employee training on human rights 7
2016 policies or procedures

Community Engagement

Responsible Supply Chain Management

GRI 103: kC);RI 1d03-1: Explanation of the material topic and its 78
: oundary
M:SS?C? argﬁnt GRI 103-2: The management approach and its 78
5016 ’ components
GRI 103-3: Evaluation of the management approach 78
GRI 413-1: Operations with local community 81
GRI 413: Local | engagement, impact assessments, and development
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2016 GRI 413-2: Operations with significant actual and 79
potential negative impacts on local communities
Governance
Business Ethics \
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M:SS?C? argﬁnt GRI 103-2: The management approach and its 21
2016 ’ components
GRI 103-3: Evaluation of the management approach 21
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Supplier Social

social criteria

GRI 204: GRI 204-1: Proportion of spending on local suppliers 33
Procurement
Practices
2016
GRI 308: GRI 308-1: New suppliers that were screened using 34
Supplier environmental criteria
Environmental | GRI 308-2: Negative environmental impacts in the 34
Assessment | supply chainand actions taken
2016
GRI 414: GRI 414-1: New suppliers that were screened using 34
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Assessment | GRI 414-2: Negative socialimpacts in the supply 34
2016 chain and actions taken
Compliance and Risk Management \
GRI 205:. Anti- CGOR:: 3&?(—):\ : Operations assessed for risks related to 24
cogtér;’gon, GRI 205-2: Communication and training about 24

anticorruption policies and procedures
Intellectual Property rights
GRI 103-1: Explanation of the material topic and its 32

Management |-2oundary _
Approach GRI 103-2: The management approach and its 32
2016 ’ components
GRI 103-3: Evaluation of the management approach 32

Non-GRI Intellectual property rights 32
Digital Transformation
GRI 103-1: Explanation of the material topic and its 29

M CiIRI 1(r)r?:nt boundary
anageme GRI 103-2: The management approach and its 29
Approach, t
5016 components '
GRI 103-3: Evaluation of the management approach 29
GRI 418: GRI 418-1: Substantiated complaints concerning 29

Customer breaches of customer privacy and losses of
privacy, 2016 | customer data

Promoting Innovation
GRI 103-1: Explanation of the material topic and its

Management_|-2oundary .
Approach GRI 103-2: The management approach and its
2016 ’ components
GRI 103-3: Evaluation of the management approach
Non-GRI Innovation at Glenmark 30




GHG QUANTIFICATION METHODOLOGY

For the reporting period, we have consolidated and strengthened our GHG inventorying process by aligning it with ‘GHG
Protocol Corporate Accounting and Reporting Standard’. The GHG inventory categorization, calculation methodologies,
standards, and assumptions have been aligned with the protocol. The scope and coverage of the inventory is specific to
our India operations and our approach for the calculation includes collection, collation and internal validation of data by the
EHS department on a monthly basis from 11 sites (100 % of our manufacturing facilities and R&D centers). The reference
sources for conversion and emission factors have been detailed for each category below:

SCOPE 1

Scope 1 emission data incorporates the direct GHG emissions from sources owned or controlled by the company. We have
included data pertaining to following categories:

1. Stationary combustion- We calculated direct GHG emissions from activity data of fuel sources comprising of LPG,
Furnace Qil, Natural Gas, LSHS, HSD and LPG owned or controlled by the company. The fuel consumption for each source
was converted using standard conversion factors and subsequently multiplied with emission factors to get the net emission.

2. Mobile combustion- We calculated direct GHG emissions from mobile combustion data of the company owned vehicles.
The fuel quantity purchased for company owned vehicles was referred for the calculation and multiplied with emission
factors to get the net emission.

Assumptions/Exclusions: For instances of unavailability of actual quantity of fuel consumed, we calculated the consumption
based on distance covered by the vehicle and assuming an average mileage of 10 kmv/I of fuel.

3. Fugitive emissions - For fugitive emissions data, we calculated the direct GHG emissions from refrigerants and coolant
gases used in our operations. The recharge of refrigerant gases at respective operating site was captured and multiplied
with respective emission factors based on the refrigerant type.

Category Sub-category Emission factor source Emissions FY 22 (tCO2)
Stationary combustion Fuel-Manufacturing offices  |[PCC Guideline for Natural 11,483
Greenhouse Gas Inventories of
2006
Mobile combustion Fuel- Company owned PCC Guideline for Natural 56
vehicles Greenhouse Gas Inventories of
2006
Fugitive combustion Refrigerants DEFRA, 2021 guidelines 2,549
Total Scope 1 emissions 14,088
Category Sub-category Emission factor source Emissions FY 22 (tCO2)
Other emissions Biogenic emissions IPCC Guideline for Natural 880
Greenhouse Gas Inventories of
2006
SCOPE 2

Scope 2 emission data encompass the indirect GHG emissions based on the activity data from grid electricity consumption.
Electricity consumed data across facilities was consolidated in reference with invoices provided by the service provider.
India specific grid emission factor was employed for ascertaining total emissions.
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Category Sub-category Emission factor source Emissions FY 22 (tCO2)

Emission generated from thg Purchased electricity CO2 baseline database for | 66,739
purchased electricity, heat ol manufacturing/offices the Indian Power Sector

steam owned by the User Guide, issued by

company Central Electricity Authority

Government of India CEA
(v. 16) guide (location-based

Total Scope 2 emissions 66,739

SCOPE 3

Scope 3 emission data incorporate indirect emissions from sources which are not owned and controlled but are a
consequence of the activities of the company. We monitor and quantify the data pertaining to following categories:

1. Purchased goods and services- Indirect emissions from Raw Materials (RM) and Packaging Material (PM) services were
used in this category. We have employed spend-based methodology based on procurement data for calculation of net
emissions due to unavailability of emission factors of each product type.

2. Capital goods- The calculation of indirect emissions for this category was based on data of Manufactured capital goods
and purchased equipment - filters, pumps, weighing machines, motors among others. We have employed spend based
methodology based on procurement data for calculation of net emissions due to unavailability of emission factors of each
product type.

3. Fuel and energy related activities- We calculated the upstream emissions related to fuel and electricity consumption. The
upstream activities include- extraction, refining and transportation of raw fuel sources to our location prior to combustion.
Emission factors were used to ascertain the emissions attached to each energy category

4. Upstream transportation and distribution- We calculated the indirect emissions from the upstream domestic and
international inbound of Raw Materials (RM), Packaging Materials (PM), Capex among others. The mode of transportation
for domestic inbound is assumed to be by road, international inbound is assumed to be by air or by sea. The total distance
travelled has been calculated based on source and destination (this includes the interim distance between port/airport to
plant as per their respective mode of transport). Upstream transportation mode specific-emission factors have been
multiplied with the distance and tonnage of each trip to arrive at the emissions. This includes domestic and international
transits via air, sea and road.

5. Waste generated in operations- We have considered hazardous and non-hazardous waste generated in operations and
their disposal methods for the calculation of emissions in this category. The consolidated hazardous waste data has been
bifurcated based on the disposal method and corresponding emission factors for combustion, landfilling and closed loop
processing of waste have been applied for net emission calculation. For the calculation of emissions from non-hazardous
waste, we have multiplied the waste categories with their corresponding emission factors.

6. Business travel- We calculated the emissions from air and rail travel used as mode of transportation by employees for
business commute. Distance for each trip has been ascertained using World airport codes data for airtravel and m-indicator
forrail travel. Corresponding emission factors for air and rail travel was used to arrive at the total emission.

7. Employee commute- We calculated the emissions from employee commute based on the survey conducted by the
Human Resource (HR) team. The activity data comprises of company bus/shuttle services, two-wheelers, four-wheelers
and cab services used by employees. The inventorying of this category is based on two key sources:

* The distance pertaining to our standard bus routes.

* The distance travelled ascertained through employee survey across facilities
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» Based on the outcomes of survey, emissions per employee was calculated and the same was multiplied with total number
of permanent employees to get the net emission.

8. Downstream transportation and distribution services- We calculated the emissions from the transportation of finished
goods supplied to various sources. The mode of transportation for domestic outbound is assumed to be by road or by air,
international outbound is assumed to be by air or by sea. The total distance travelled has been calculated based on source
and destination (this includes the interim distance between port/airport to plant as per their respective mode of transport).
Downstream transportation mode specific-emission factors have been multiplied with the distance and tonnage of each trip
to arrive at the emissions. This includes domestic and international transits via air, sea and road.

Category Sub-category | Emission factor source Emissions FY 22 (tCO2
Purchased Purchased The database of Japan’s Ministry of Environment: The 47,654

goods and goods & Ministry of the Environment's database, Japan; emission

services materials source units per price of capital goods (Secretariat

Pharmaceuticals The original EF is 2.83 tCO2 -e/Million Yen
As on 31st March 2021 Exchange Rate used is

1 JPY = 0.70042 INR - https:// www.exchangg
rates.org/Rate/JPY/INR/3-31-2021

Capital goods | Capital Goods | The database of Japan’s Ministry of Environment: The 4,793
& Materials — | Ministry of the Environment's database, Japan; emission
Projects source units per price of capital goods (Secretariat

Pharmaceuticals The original EF is 2.83 tCO2 -e/Million Yen
As on 31st March 2021 Exchange Rate used is

1 JPY = 0.70042 INR - https:// www.exchangg
rates.org/Rate/JPY/INR/3-31-2021

Fuel and Energy related DEFRA, 2021 guidelines 16,145
energy related emissions
activities

Upstream Domestic and World Resources Institute (2017) - GHG Protocol tool for 2,700
transportation | International mobile combustion Version 2.6

and Inbound
distribution
Waste Waste DEFRA, 2021 guidelines 108

generated irl generation &
operations disposal
Business Air Travel + DEFRA, 2021 guidelines & India Specific Rail Transport 934

travel Rail travel Emission Factors for Passenger Travel and Material

Transport, 2015 - India GHG Program
Employee Employee India Specific Road Transport Emission Factors, 2015- WRI | 8,719
commute commute - India GHG Program

Downstream | Domestic and World Resources Institute (2017) - GHG Protocol toad for 38,373
transportation | International mobile combustion Version 2.6
and outbound
distribution
services

Total Scope 3 1,19,426
emissions
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Independent Assurance Statement

DNV
INDEPENDENT ASSURANCE STATEMENT

Scope and Approach

DMy Business Assurance Indiz Private Umited [DNYT hes bean commissioned by the Managemaent af
Glenmark Fharmaceuticzels Limited {Corporate Icentity Muombar L24299MH1977PLC0L2382, hersafter
refermed as the Company') to carry ot an indepzncent assurance af the gualitative and quarbitatve
dizclosuras ralatad Lo tha Compary's sustainability parformance in its Sustainability Reoar? 2021-22 10 ks
digitsl tormat ['the Report’), as well as disclosures referenced in its Annual Reoort, the Company’s websits
znd other publicly avalable decuments. This RBeport is pregared by the Company besed on the Glabal
Repoting [ritiative [(GRI) Sustainability Reporting Stancards 20LE and ite revisiors ["ZRI Standards" 2nd
its Care aptiar of reporting, far the financial year ending 314 March 202 2.

Wa perfoimead a limited level of assurance based o0 awr assurance methodalagy DNYS YeriSustzin'™, Tn
doing so, we evaluatad the quanttetive and quealtative sustainablity performance discleeares orasentad in
the feport tar the activities undztaken by the Company during the reporting period 14 April 2321 to 344
Mzrch 2022,

Responsibilities of the Managemeant of Glenmark and the Assurance Providers

The Manzgement as the sole respoasibility for the prepaation of the Report and zre responshble for =l
irformaticn disclased in the Report as well as the processes for eollecting, analysing and reporting tha
irformaticn presented within the Report as well az references in the Company’s website and other publichy
zvailable daocuments, The Campany is also responsible for the mainterance ard ntegrity of its websita
contz ning the sustainability-relates disdosures re=ferenced within the Repart, In cerforming this assurance
wiork, cur resccnsbility 1s o the Managemer:; nowevar, thiz statamart regresants ouar indapendent coineen
grnd is irtenced to inform the outoomes of our assurance to the stekeholders af the Company.

W provided & rangs of ather services in 2021-22 to the Company, nong < which in our opinzn, constitutes
2 conflict of intarest with this assurarce work. Cur azsorance engagerment is bazed or the azzomplion that
the data and information pravided by the Company to us as part of our eview have hean provided in gond
faith and free from matenal misstatemeants.

Scope, Boundary and Limitations

The repzriing scops and boundary encompassss envirenneental, sacial and gowvarnance paformance of
Glenmark releled Lo il oparabons of Formolaticns and Reszarch and Development [RED] Cenlres, which
ircludes ten [10) marufactuarinog units in Irdia and averseas along with whally-owned subsidianes, which is
s described in the Keport in the sections “About the Rerart’ and "Matenality”. The eavircnmeartal
performance af oversess manafacturing locations st Monroe, Fila- and Wysoks Myio kave been excluded
fram reporting as they are considered by Glenmark 1o b2 insignficant [contributing to less than 5% of
owvarall procuciion).

The assuqance engagenatt considers an wuncertainty of £5% hased o0 matenzlty threshold  foe
setimaticnfmeasurement 2rrors and omissicns, We did not engage with any external stakshalders as part
of this assurance engacsment.

Dering the assurance prosess, we Sid not come across any limitations to the soope 2nd boundzary of tha
aoresd assuranrce engagement. Wa understand that the reportec d sclosares on ecoromic parfarmance,
irclading Corparate Secal Responsiclity (C5R) exparses nourrad by the Company, and contributions Lo the
Glenmark Foundation and Glenmark fAquatic Foundation are hased on audited tinancial statemerts
prsertad in the Annaal Report and audized financial statamaents, whiich is susject B2 a separate indzeendant
statutory eudit process end was not included in our scopa of work, #s cart of our assarancs orocess, we did
nokt engage with any externzl stakebolders.

“The VerlSastain aeotace! 15 peSed anf Be Anciplas of Faraos ssrans SAndanas Incr g TA0e ms fiena | STAnaanT off JRsyrs s
Engagements Jo08 (ISAD 20000 Rewsed fAasticance Cogagemeats ohher Hian Auaits or Beviews of Wiztarkal Moancial Informaltian
ang e ERT Pagopies for DeRGing Bepart Costaer Ang QUANDY, INSEMALGAT best Srectizas i vedfcAtion aod oor profassianar
BAENENCE G 19 Fvaltabie on request fom gy, gny coim
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The intended user of this Assursrcz Sketerment s the Managemer: of the Company Cthe Maragemenz™.
Caur gsaurance e1gagemeant was plannad and cantied out during June 2022 - Saptember 2022,

Basis of our Opinion

We planned end parformed our work To abtain the evidenca considerad necessary to provide a bags for aur
opinion fz- a limited ‘evel ot assurence based an DMNW's VeriSustain, We canisc aut ansite assessments snd
remoks assessments in line with DNV's remate zoedit methodolegy. We adopies a risk-besed appraach, that
iz, wea concentrated oor 2fforls on the ssues of kigh materal relevance bo Glenrmars Phermacaclicals
Limitad.

#z part of the sssurence procsss, a mult-dsciplinery tzam of sustanability and assurance specelisks
reviewsd sustairability disclesures related @ the Company's operstiors with the management at the
Comparys Corporate Office in Mumbai and samcle oparations of Farmulation units in India, Ya undeartoak
the fallawing activities:
e Review of the Company's aporeach towards materialicy cketerminztion and staleholdes engeagement,
and the cutcomes as stated in the Report;
= Camisc aut ansite verification of sample aperatons of Formalatians in Indiz, that is, manufacturng
urizs located 2t Mashic and surangebeac (Mahareshtral, and remote verfication at Samlk Marchak
{Sikkim] to revisw the prooesses and systemns for preparing sitke level sustainability data =rnd
mplementation ot sustainazility strategy. DMY was tree to choose sites for concucting assessments;
= Verifization F the infarmatizn and clzims made in the Report, znd assessmant of the rebustiess of
the data rmanagemerl syskem, dala accuracy, icformation flow and contrals for the reporbad
disclraures. Wa sxaminad and reviewed supporting evidance such as dacumants, data and othe-
infermaton made availakle by the Company releted o the disclosures mads in the Beport, along with
the Comoany’s protocols for how the data was measured, monitored, recorded and reported;
= Revew of the management zporoach disclosures relsted o identified material tozics through
ntervews with seected semics managers responeble for devising and implementing sastainak: ity
sirategies. We were tree 1o chaose interviewees and interviewed thaoss with cuverall responsibility to
delivar the Company's sustzinakility objectives;
« Hevews of the dra®t anc fingl versiors of the Sustanability Report;
= Anindemendent zssessmeant of the Report agairst the requirements of the GRI Standards:; Dare opton
of reporting.

Opinion and Observations
Or the hazis of the verification undertzsken, nathing has come to our atention to suggest that the Repar
does not proparly cesdribe the Repart’s adharancs to the GRI Standards: Core cpton of regarting including
requiremen:s re'eted to GR1 L02: Seneral Disclosures 2026, GRI 103: Manegement Approach 2016 and
diszlasuras related to the fallawing GRI Topic-spedfic Standards whizh have been chosen by the Company
Lo bring aul ite pe-formance acanst s idantified meatenal topics:
= ZRIZ01: Economic Petormance 2016- 201-1;
GRI 2020 Marke: Presence 2016- 202-1;
CRI 204: Procuremart Fractices 201G 204-1;
GRI Z05: Anbt-oormmaption 20158- 205-1, 205-2
= ORI 30Z: Fnergy 2015 - 302-1, 302-3, 302-4;
o CRLD 303 Water and Cfluents 2012 - 303-1, 303-2, 303-3 303-4, 303-5;
= (ZRI 305: Emissions 2016 - 305-1, 305-2, 305-3;
= GRI 3060 Waste 2020 - 306-1,; 306-2; 305-4; 306-5;
e CRIZ07: Ervvironmarkal Compliznce 2016- 307-1;
= GRI 308 Supplier Fnviroamentzl Assessment 2016- 308-1; 308-2;
« CRI40L: Emplovment 2016- 401-1, 40L-3
= CRI 403: Docupaticnal Heslth and Safety 2015- 403-1, 403-2, 403-3, €03-4, 403-5, 403-6, 403-7;
ANE-8, 403-9, 403-140
& CRD 4040 Trainng and Soucaticn 20105 - 40£-1404-2: 404-3
= ZRI 405 Oivarsity ard Equal Soportunity 2016 - A05-1, 405-3;
= RI 404 Mon discimiraticn 2015- 404-1;
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# =RI 407: Freadom of A=zzcciztion and Collective Bargaining 2016~ 407 -1
= GRI 409 Forced ar Compulsory Labor 2016- 205-1;
= R 411 Rights <f Indigenecus Peccle 20L5-4L1-1;
» CGRI 41Z2: Human Rights Asssssment 2016- 412-1, 412 -3,
= CGRI413: Local Communitiss 20168- 413-1; 413-2
« GRI414: Supplicr Soca Assesamert 2015- 414-1, 414-2;
« CRI 416: Customes Health and Safely 2016~ £16-1, 416-2;
fate: Soope J onvEsions recortod 25 part of GRI J05-3 mclics omiEsions g 5 gurchosed goods ang Sorvices,
aniplopee contute, husivess fravel, upsiresm transportation snd disbribubion, dowrstream bamsportstion and
ditrisehon ano wastes generated i operetions
Without affecting aur essuranca opinon, we provide the following observations aganst the ponciples of
\er Sustain:

Materiality

The process of determmining the izzues that is most relavent o an organizabon and is sfokeholders.

The Repart rings out the cutcame of the materiality determination axersse camied aut Iy the Company oo
icantly the key Lopes which impacl the Company and ile stakeholders, The prionLized matarial Llopcs
relavant o the Company weare identifed basad o1 indusiry trends, internal tergets and risks. During the
reportng pericd, the identified matenzl topics wers reassessed and walideted by the Company's senior
managemeant tzams to conficm its continued relevence considering the prevailing business enviranment.
Mothing has come to our attention to suggest that the Report does not meet the requirements
related to the Principle of Materiality.

Stakehelder Inclusiveness

The partiopation of staleholdsrs in dewveloping amd achisving an accountabls amd shratedic rsspanaa o
Sustainzbiity.

The Report ‘ndiczzes emplovees, suppl ers, sharshaiders and investors, communitizs and non-gavernmertal
prognizations (MGE0s), patients, regulators, healthease professionals ard senior management as beirg the
Compary's mast significant stakehciders. The Report explains the orocesses ang channels that company
hes puat in Gace to communicats with its key significant stakeholders across its geagraphies of coerations,
towards cagtudng their expectations and priorties wthin compeny’s business end its valus chain.

Mothing has come 1o cur attention to suggest that the Report does not meet the requirements
related to the Principle of Stakeholder Inclusiveness.

Responsivenass

The extant to which an organizabion responds o sfagshioiaer (ssUgs,

The Report brings out the esponses to key concerns o topics of interest based on outcomes from
stakeholder engagement 2nd materiality of topics for sustaimable dovalopment, through its strategios,
management systemns and governarce mechanisms ard key =ustainabilicy cerfformance indicators. Tha
Compary has estehishad a sustainahility managament systam which inclides pocesses for manitarng and
reviawing key performance indicators and metnos Lo aderess identified matenal ssues and its impact.
MNothing has come to owr attention to suggest that the Report does not meet the requirements
related to the Principle of Responsiveness.

Reliability

The systam for mainbaining the gualify of underying sustsinebility  disclosures and  performence
mananemeant systams including tre aocuracy and camparabiity af infarmatan presanted in the Hapart

Ihe Fapart ongs out thae sustainability cerformance elated to matenal opics identified oy Glenmank
through selected GRI topic-specitic Standards. The majority of data and irtormatian vertied through au-
remots interactions with the management teems and data cwrers at the Comporate Sffice and sampls
rmandfacturng locations were Tound Lo Be feirly acearate. Some of e dala imaccoraces identified coring
the varfication process weare found o he attribetabie fo ranscrint on, nterpretation and sggregation eros
ard the erars have been carrected. The Comzany has alse pdt in plece an internal audit mechanism for
strergthening the relizbility and accumacy of ks sustairability performance data.

Mothing has come to cur attention to suggest that the Report does nat meet the requirements
related to the Principle of Reliability
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Complatenass

How muc.'?lof alt the ifarmaton thal has bean /dentiied as maltenal o O arganisation and 165 shakeholdsrs
= roporoed

[he Beport brings aut the Compeny's sustainability paiformance rdeted Lo s pniontized matanial togics and
reportng baouncacies for the reporting period through spproorate GRI topic-specitic Standards. The
Compary 1S in the pracess of strengthening its existing systoms and processes towerds complately bringing
put cizclosurezs where information wes rob availablz, and this has besn explained within the Reoort a=
R LISIinnE,

Mothing has come to our attention to suggest that the Report does not meet the Principle of
Completeness with respect to scope, boundary and time.

Meutrality

The axtent to which a repor provides & Balanced socount of an organization’s perfarmance, delfverad ik &
newtral fone.

The Reporl articulates dizclosures related to the Cormmpanys seslaimsbility performance for prioritized
material topcs incuding kay risks, capofunities and challengas faced during the reporing pericd in &
neLtral tone i terms of the content 2nd presentaticn, while agplying consideration tawards nat undlaly
irfluercng stakenclders” assessments made Ees=d o0 the reported disclosuqes.

Mothing has come to our attention to suggest that the Report does not meet the requirements
related to the Principle of Nautrality.

Statement of Competence and Independence

O applies ks awn menagement standards and compliance Dolicies far quality cantrol, in accordance with
120 IEC 170212015 - Corformity Assessmant Reguiraments for bodics providing auvsit and certficaton of
management systems, and acoordingly meinteines 8 comprehensive system of gualiby control ineluding
documentad policies and rocedures regarding compliance with ethical requiraments, pofessional standards
ard applicable legal and regalatary requiramants.

Wa have complied with toe DMY Code ot Conduck? dunng the assurarce engagemert ans mizintain
irdependance where required by relevant 2thizal resuirements, This engagement work was carried cut oy
zr indepeadent team of suslainabilily assurance profess onegls. DRY was nol invelved in tha preparation of
any statemants or data included in the Report except fo- this Asswance Stetement, &ssurance statermnent
far Inregrated Eeport and [ndependernt CHG Verifization Statement. OMNY maintains complate impartialicy
toward stakebalders irterviowed dunng the assuranse process.

Fo- DMWY Buziness Assurance India Frivate Limited

Digitally signed by . Cigitally signed by
Lan kalapa Lankalapalli, Bhargaw Rad ha krl Sh Radhakrishnan, Kiran

| Date: 20220908 H Drate: 20220508
| 1, Bha Fgav 130020 0530 nan, Kiran 13:04:46 +05'30"
Prargav Latkalapalli <iran Radhakrishrnan
Lead \Varifier Technizal Reviews-

LMY Business Assurance [ndia Private Limited, India [DNY Business Sssuranss India Privata Limted, [noia,

& Seprember 2022, Mumbal, India.

O Ousiness Assuvance India FPrivate Uimited & oant of DWW - Business Assurance, a glebal growvider of
cartiffcation, veriflcatien, assessment amd training services, Nelping cosbomers fo bodd sustainzdle business
J’.lr_'."l"_lr".'H.'ﬂ'. 2. e, e o
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